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MESSAGE FROM THE FSA
The Football Supporters’ Association could not exist as a campaigning
organisation without support from its affiliated organisations and
the commitment from individuals within those groups who give huge
amounts of time and energy to the cause.
At a national level Tottenham Hotspur Supporters’ Trust is one of the
most engaged groups and has been a key player in challenging awful
kick-off times, improving club / fan engagement, introducing the away
price cap, and much more.
THST has shown its commitment to unity on issues which affect all
fans, and is always one of the first groups to offer help and advice
when questions arise via the FSA’s Premier League Supporter Network.
We’d encourage all Spurs fans to join THST.”
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THST in 2019/20

SNAPSHOTSPURS

Before we go any further, we want to put on record our
sincere thanks and appreciation to the very many supporters
who have expressed their backing for the work we do,
whether that’s via email, social media, or in person at
grounds and airport queues across Europe. Your kind words
and actions are greatly appreciated, and we would not be
able to do what we do without your support. We are flattered
to receive the kind words from the Football Supporters’
Association that are at the front of this report. We value the
role we play in the national and international fan movement.
Most importantly, new members continue to join.

This year has been the most challenging, demanding
and eventful year in the present incarnation of the Trust.
The Club has moved into a new stadium almost twice
the size of the old one and far more advanced. We have
reached a Champions League final. Our most successful
manager in a generation has been sacked. And we have
faced serious attacks on the reputation of our support.
All of this has required us to be informed, pragmatic and
measured; remembering our primary objectives to give
practical help to supporters where we can, to provide a
voice for the supporter perspective, and to act in the best
interests of the Club we support.

Our Board works well together, with all members
contributing to the work we do and everyone working in
a collegiate manner that helps make the challenges we
face easier to deal with. We want to take this opportunity
to record our thanks to Board member Keith Sharp, who
is stepping down after five years. He has provided a
measured voice and drawn on his experience in lobbying
and with the Electoral Reform Society to make a valuable
contribution to our work. His willingness to challenge
constructively and to focus on solutions will be missed.

We believe we have continued to do that in some difficult
circumstances but, in the end, that decision is for you, our
members, to make. We present this Annual Report to give
a fully-rounded picture of our work, and to provide the
kind of transparency we believe there should be more of
throughout football.
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01 INTRODUCTION
be improved, and we have tried to argue the case in a
pragmatic and collegiate way. We’ve had some limited
success, for example in drawing up a transparent policy
on sanctions and bans for misbehaviour, but too often we
encounter an attitude that appears not to recognise the
value of another point of view. Our offer to input further into
new systems and structures at the Club remains open.

The Club is a much bigger and more
complex organisation than it ever
has been. We feel systems and
processes could be improved and
have tried to argue the case in a
pragmatic and collegiate way.”

We have, over the last seven years, developed strong
working relationships with various department heads at
the Club. That experience becomes more valuable every
year, as we are more and more able to discuss often
complex issues from a position of greater knowledge. It’s
a pity, therefore, that the Club has attempted to centralise
all contact between it and the Trust – a move that is both
inefficient and time-consuming. It also allows the bunker
mentality too many Club Boards retreat into to flourish.
The Club’s traditional command and control style of
governance falls short of what modern times require.

Much of our ability to do what we do comes from the
strength of the networks we have built. We are a volunteer
organisation with limited funding, certainly compared
to some of the bodies we deal with, and it has been a
deliberate strategy to draw on the strength and reach
of those networks in the wider supporter movement
nationally and internationally, football governance, the
media and parliament. We extend our thanks to our many
friends in these networks for their support and advice.

We will continue to try and nurture the relationships
we have built in order to secure positive solutions for
supporters while doing our best to uphold the good name
of Tottenham Hotspur Football Club.
One extremely important area we will be devoting more
time to in the coming year is around diversity and antidiscrimination. A couple of incidents over the last year
have demonstrated how important this area of work is and
the need for us to remain ever vigilant, especially in an
environment where misinformation and conjecture makes
already complex and sensitive situations even more so.

Our networking is helped enormously by the work our
co-chair Kat Law has carried out on a national level.
She is currently one of three Premier League club fan
reps on the national council of the Football Supporters’
Association, and the year she spent as only the second
supporter rep on the FA Council in its history – and the first
woman fan rep – has enabled us to build valuable working
relationships and increase our knowledge and influence.
The significant time she gives up on this work in addition
to her responsibilities as co-chair of THST is hugely
appreciated.

We have emphasised regularly that our focus is on offfield affairs. We cannot and should not be involved in
the day-to-day decision making about the playing side.
We do, however, have a responsibility to hold the Club’s
Board to account when it comes to the strategy it adopts
with regard to the playing side. Recent events mean an
increasing part of our focus must be on this task.

A good proportion of our work goes on behind the scenes,
for example on individual casework for fans over issues
such as ticketing and stewarding, or in persuading the
Club not to take some of the more unwise courses of
action it has considered. We can’t publicise this work,
for reasons that should be obvious, but it takes up a
significant amount of time and draws on a significant
amount of experience.

After five and a half years of talking about a project, and
more on-field success than we’d had in many years, the
Club’s Board sacked the manager in November 2019.
The news came completely out of the blue, after we had
given the Board our view that Mauricio Pochettino retained
the support of the vast majority of match-going fans and
after the Board indicated it would be holding its nerve. We
had no prior notice of the Board’s decision, nor were we
contacted with an explanation of what was now planned.
We issued a statement calling for a clear explanation of
the Club’s strategy to be given to supporters, and for an
appointment to be made quickly. When José Mourinho
was appointed less than 12 hours later, we renewed the
call for an explanation of strategy. We are yet to receive
any explanation from the Club of its thinking.

The relative success of recent years on the pitch and
the opening of the new stadium means the Club is a
much bigger and more complex organisation than it has
ever been. Making such a jump in size brings its own
challenges, and an increased need for clear systems and
processes. In a number of areas in which we deal with
the Club, we feel those systems and processes could
5
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We know from experience that
the Board of Directors does
not like being questioned on
strategic matters, but the
fans whose support is the
lifeblood of the Club are
entitled to answers.”

While we obviously don’t expect to be involved in every
decision made at the Club, we do believe the fans should
be told what the Club Board’s plans are. It would seem that
there has been some change as far as the project goes,
and it would be good to hear the Board’s thoughts about
how and why this is changing, and what conclusions it has
drawn about its own role in a situation that has led to it
appointing yet another new manager. For all that has been
achieved off the pitch, the inescapable fact on the pitch is
that the Club has just completed the first decade since the
1940s without a trophy. The approaching 20th anniversary
of the current owners arriving at the Club provides an
opportunity to reflect on progress.
Worries about the squad expressed by the previous
manager now seem to be surfacing under the current
manager. Here again, the Club Board’s approach must be
subject to scrutiny, and the relevant questions answered.
We know from experience that the Board of Directors does
not like being questioned on strategic matters, but the
fans whose support is the lifeblood of the Club are entitled
to answers. What has the Club Board learned about its
own role? What is the objective going forward, and how is
that to be achieved? Praise was given when the Club was
achieving more than expected, but hard questions must
be answered when it starts to fall behind. With this season
shaping up to be a tough one, it is inevitable that this part of
our work will increase. When we raised the issue of the lack
of signings over two transfer windows with the Board, some
members questioned whether we’d overstepped the mark.
Current events show why we acted as we did.

©
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Whether it is pushing for improvements in the treatment of
individual supporters, for the rights of fans as a collective
group, or for a positive influence in the direction of our
Club, our chances of success are better the more of us
there are. So please do join us and encourage others to do
so too. In the coming year, and with your help and support,
we will strive to improve our work as a positive force.
THST Board
February 2020
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02 MEMBERSHIP
This is an exciting and historic
time for the Club having now
moved into our magnificent
new stadium. Having a strong,
credible and representative
Supporters’ Trust is vital to
ensure a positive influence in
the direction of our Club.”
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This is an exciting and historic time for the Club having
now moved into our magnificent new stadium. Having a
strong, credible and representative Supporters’ Trust is
vital to ensure a positive influence in the direction of our
Club. The THST membership has grown by almost 20%
during 2019 with over 40 supporters clubs registered in
the UK and across the world.

The fact remains that the more members we have, the
stronger our voice will be.
We urge all associate members to upgrade to full
membership, and members of affiliated supporters clubs
to sign up as individual members. If each member signs up
one new member, we double in size. If each one of those
new members signs up one new member, our growth really
takes off. Please do talk to your fellow fans, get them to
look at our website and follow us on social media so they
can see what we do and encourage them to join.

Our membership platform has now been fully embedded
allowing members to manage their own accounts. The
direct debit option has been utilised by over 300 members
and is becoming increasingly popular; it has never been
easier to join and to maintain membership. We urge as
many of you as possible to renew your membership by
direct debit – the more that do so the more resource is
freed up for other work. We know there is greater support
for the Trust’s work than our membership figures show,
and we value any backing we get.

We really value feedback from members in the form of
our wide-ranging member surveys, as this shapes our
campaigning and future strategies, as well as through
member events. Your ongoing support is greatly
appreciated – for which, thank you.
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Maintaining and growing our membership base continues to be one of our
most important strategic objectives as this will provide the Trust with
the platform to achieve even more for our members.”
The Trust’s financial performance in the year to 31
August 2019 remained positive, returning a surplus
position for the fifth consecutive year. Income for
the period was £7,649 and after deducting operating
expenditure of £5,249 produced a surplus in the year of
£2,400. The income of the Trust consists almost entirely
of membership fees.

The balance sheet of the Trust (the gauge of financial
health) remains strong with reserves of £18,258. Overall
the financials reported by the Trust for the year ending
August 2019 are very positive and demonstrate the financial
stability that the Trust continues to deliver. Maintaining
and growing our membership base continues to be one of
our most important strategic objectives as this will provide
the Trust with the platform to achieve even more for our
members.

Expenditure in the year continues to reflect a fair percentage
of income with costs primarily incurred in relation to our
web upkeep, professional fees and Trust related events
and seminars. The Trust also made donations in the year
of £1,100 with Prostate Cancer UK, Studio 360, The Justin
Edinburgh Foundation and the Friends of Farleigh Hospice in
memory of the late Jonathan Waite being the beneficiaries.
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AGM 2019

These meetings are always challenging affairs and it’s
important to set out how we see their purpose. With up
to eight senior members of the Club attending, and a
minimum of five THST Board members, it’s simply not
possible to discuss issues in any kind of granular detail.
We maintain regular day-to-day contact with the Club in
order to have those detailed discussions, so we try to
focus on the big picture; strategic policy issues that need
Daniel Levy’s input.

The evening of Tuesday 26 February saw our 2019 AGM
take place at CMS Cannon Street. Following a six-week
process, we were delighted with both the turn out on the
night and the number of full members casting proxy votes
in the run up to the meeting. It really was an excellent
response. As a result, all 6 resolutions were carried:
Resolution 2: T
 hat the requirement to appoint auditors is
disapplied and that an external examiner is
appointed
Resolution 4: T
 hat existing Board member Adam Bailey be
re-appointed to the Board of THST
Resolution 5: T
 hat existing Board member Pete Haine be
re-appointed to the Board of THST
Resolution 6: T
 hat existing Board member Rachel Martin
be re-appointed to the Board of THST
Resolution 7: That the appointment of Anthoulla Achilleos
to the Board of THST be approved
Resolution 8: That the new 2019 THST Rules are adopted
to replace the 2006 Rules

Our members, and the wider supporter base, expect us
to have these meetings and value the information that
can come out of them. The meetings also give the Club
the opportunity to demonstrate how it values its support
and to demonstrate best practice in fan engagement. We
don’t feel it fully embraces that opportunity, and we’re
looking at ways to improve the quality and structure of the
meetings. Part of this will require the Club to become more
comfortable with being challenged, and more well-disposed
towards being open and sharing information. THST values
the opportunity these meetings present, and even in difficult
times seeks to maintain a pragmatic approach.

Following the AGM, the THST Board consisted of Anthoulla
Achilleos, Adam Bailey, Martin Buhagiar, Martin Cloake,
Kevin Fitzgerald, Michael Green, Pete Haine, Katrina Law,
Rachel Martin, Keith Sharp.

END OF SEASON SURVEY 2019

We ran our sixth annual survey in July, and almost 4,500
fans responded, making it the biggest exercise yet and
consolidating THST’s annual survey as the largest regular
survey of fan opinion at Spurs. The six years of data also
provide a valuable record of the trends in fan experience
and thinking. As ever, full results were shared with the Club.
The results of the 2019 survey can be seen in full here.

THST BOARD MEETINGS

The Trust Board met quarterly throughout the year to deal
with the day-to-day running of the organisation and to
discuss strategy and campaigning. We have an experienced
and committed Board with a broad set of skills and every
member contributes to the success of the Trust.

FINANCIAL ANALYSIS

We continued, thanks to our Board finance expert
Michael Green, to publish financial analysis of key
club statements such as the debt restructuring deal
announced in September. It’s an area of work we’re
keen to expand on and we’d welcome assistance from
the many fans we know who have significant experience
in the financial world. One of our responsibilities as an
organisation is to help provide clarity on the financial
running of the Club and to hold the Club Board to account
on it. At Tottenham Hotspur, this task is not made easy by
the Club no longer having an AGM, publishing its financial
statements as late as possible, and adopting an attitude of
‘say as little as possible’ over financial affairs.

MEMBERS’ MEETINGS AND EVENTS

In October we were delighted to host special guest Kevin
Miles, the Chief Executive of the Football Supporters’
Association, for a members’ meeting and Q&A session under
the title of “Who will think of the fans?”. Subjects debated
included governance, ownership, policing and stewarding,
diversity, communications and political lobbying.
In May, we hosted our ever-popular BBQ at the Antwerp
Arms and in April, held our second highly competitive Quiz
Night. More on both of those events later!

MEETINGS WITH THE BOARD OF THFC

The fans who invest so much money into the Club, and
whose support is used to generate the huge revenues
clubs now get, are entitled to know how the money is
being spent and how sound the financial strategy of the
current board is. So we’ll continue to do what we can on
this front in very difficult circumstances, while also being
mindful of the need to maintain commercial confidences.

The pressures of opening the new stadium contributed
to a situation which saw only two meetings between the
Boards of THFC and THST, on 12 March and 8 October.
We’d established a minimum of three meetings in previous
years and we’ll be seeking to re-establish those three
meetings a year.
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We want those newsletters to
build a knowledge bank so that
fans can understand the issues
affecting them more thoroughly
and, hopefully, to use that
information to good effect.”

NEWSLETTERS

We continue to produce a detailed monthly newsletter. It is
sent directly to all members via email, posted in the THST
News section of our website and then shared on our social
channels. We have tried, over the past year, to include more
explanation and background on the many issues we deal
with and we do urge all members to read these newsletters
to familiarise themselves with the background to issues
such as ticketing and stewarding. Discussions that are
informed are so much more valuable, but we also want
those newsletters to build a knowledge bank so that fans
can understand the issues affecting them more thoroughly
and, hopefully, use that information to good effect. Since
we went to transmit only on social media, our monthly
newsletter has taken on greater importance.

SOCIAL MEDIA

Our social media presence has been key to building the
Trust’s voice, but we had to take a couple of measures
during the year to refine our approach, largely because
of the volume of work involved. In our April newsletter,
we set out the challenges for a team of volunteers
with other responsibilities in answering every question
submitted across Twitter and Facebook quickly. It is
simply not possible to do that on accounts with over
50,000 followers. We emphasised the fact that many of
the answers to basic questions asked on issues such as
ticketing could be found on the Club website, on the Ask
Spurs FAQ portal and in our newsletters. We also made
the point that we’d told the Club it should be putting
more resource into dealing with questions from fans as
we could not continue to operate as the unpaid customer
service department of a major football club.

©
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In December, we took the decision to go transmit only on
our social media accounts. We were no longer prepared to
engage with malicious posts, attempt to conduct complex
arguments in 280 characters, or respond every time
someone decided to abuse or misrepresent our position.
We valued, and have been told fans valued, the interactive
nature of our accounts and we’ve been glad we’ve been
able to help many people this way over the years. But the
position was unsustainable. Since we took the decision,
we’ve received a lot of comment backing the move, and
we’d like to thank those who took the time to do that.
We’re currently looking at developing an online forum
for members only that will hopefully provide a space for
measured discussion.
10
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MEDIA

WEBSITE

SNAPSHOTSPURS

Our website at www.thstofficial.com is the public face
of the Trust. We try to put as much information about
our work on there as possible, and the News section is
regularly updated. We have recently added a dedicated
page for our extraordinary Cycle on You Spurs team of
cyclists, and that will feature its own news section giving
regular updates on this year’s ride and, hopefully, boosting
fundraising. We’re also looking at developing a membersonly forum on the site; something that will provide a space
for members to discuss issues and input into policy, as
well as being a tangible benefit of membership.

We maintain good working relationships with a wide range
of national print, broadcast and online media. We are the
established first point of contact when comment from Spurs
supporters is sought. We focus on commenting on off-field
activity, passing requests for debate and comment on the
playing side to some of the many talented grassroots fans
who blog and podcast.
We contribute to a range of Spurs fan blogs and pods
when we can, publicising the work of the Trust and joining
discussion on current issues. We are always grateful for the
opportunity to inform people about the work we do.
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05 CAMPAIGNS
It was particularly disappointing that the Club decided
not to discuss ticket pricing in any real detail with us
before it made its announcement on pricing for this
season, doing so on the basis that it was “aware of our
views” and characterising our position on a number of
subsequent occasions as “wanting cheap seats and
expensive players”. Needless to say, we do not consider
this characterisation to be particularly constructive.

We will be ready to discuss the
issues the Club Board’s pricing
policy will cause as soon as they
are ready to confront them, for
example the prices for Category B
and C games where we believe it is
possible to implement reductions.”

We will be ready to discuss the issues the Club Board’s
pricing policy will cause as soon as they are ready to
confront them, for example the prices for Category B and
C games where we believe it is possible to implement
reductions. In the meantime, we continue to work with the
Ticket Office on a day-to-day basis, achieving success
in solving various minor issues and feeding opinion into
those who do the job on the front line.
Illegal listing of match tickets on unofficial websites
continued to be an issue and we pressed the Club for
clearer and more public information on the action taken
against such sites. We’ve carried frequent explanations of
measures the Club takes and provided information for fans
on how to report such sites.
We welcomed the introduction of the in-house Ticket
Exchange and Ticket Share and continue to work
alongside the Ticket Office to refine aspects of the
offers. One early improvement was to make concessions
available on Exchange. There was also agreement to
open up the Ticket Exchange to non-members a few
days out from a league game. This gives both the sellers
and buyers a better opportunity to either recoup the cost
of their ticket or to acquire tickets, and at a stage late
enough in the process not to detract from One Hotspur
membership benefits.

TICKETING

Ticketing remains our major area of work, with that work
falling into a number of strands.
•	We discuss overall ticketing policies with the Club
at Board level and lobby for what we believe are fair
policies for fans
•	We work with the Club on practical ticketing issues
around specific games, particularly in Europe

In October, the Club at long last introduced an efficient
online queuing system for ticket sales, something that
we’d advocated for years. After years of criticising
Ticketmaster’s systems, we were delighted that the
company finally managed to deliver something that was
so necessary, and we thank the Ticket Office staff that
worked so hard to secure this improvement for supporters.
We’ve had nothing but positive feedback about the new
system. All of this means one of the Club’s less treasured
traditions, the infamous Wheel of Doom, is no more.

•	We lobby for accessible pricing for cup and league
games
•	We undertake casework on behalf of individual fans with
ticketing issues
•	We work nationally on campaigns around pricing and
allocation

We asked the Club to make the UEFA ticketing
requirements for visiting fans at home games in the
Champions League clearer, in order to clarify the
presence of away fans in some home areas. We issued
an explanation of why Red Star Belgrade fans were
in some home sections of the ground despite being
banned from their side’s away leg after receiving a lot of
complaints from supporters.

THFC specific

Ticketing has been a major area of discussion over the past
three seasons as the move to our new stadium got closer.
We made a detailed statement setting out our position on
ticketing issues in our March 2019 newsletter, and we’d
recommend reading that again as many of the points
still stand.
12
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We’ve kept the issue of seat relocation in the new stadium
on the agenda, recognising that the numbers involved mean
there is limited ability to relocate but working with the Ticket
Office to explore what is possible for the coming summer.

SNAPSHOTSPURS

were promised. The Club’s stance, that their customers
misunderstood what they were being sold and that they are
delivering on that promise in full does not reflect the feedback
we have received. Our position remains that this offer
should be withdrawn as soon as is practically possible and
the pool of seats returned to standard general admission.

We opposed the move to reduce the number of Premier
League sales windows for home tickets from 19 to seven,
meaning fans would have the financial challenge of
purchasing up to three tickets at a time, and risk missing
out on three matches instead of one if they encountered
problems with the sales portal. This move was introduced
unexpectedly, with no apparent demand and no prior
consultation. The Club said we were overstating the
potential problems and refused a request to delay the
change until the introduction of the new queuing system.
This has subsequently kept complaints lower than
expected, but this was an unnecessary and disappointing
move from the Club.

We continue to record and publish a record of ticketing
point cut-offs for every Premier League away game.
This record now stretches back seven years and is a
useful source of facts in the ongoing debate about ticket
allocation. This can be viewed on our website.
As we pointed out, with 50,000 Season Ticket holders in
total and 3,000 away tickets at the most for Premier League
games, there will always be more disappointed than happy
fans. We fully acknowledge the frustration with the difficulties
many fans experience in obtaining away tickets. Frustrations
which are exacerbated when season ticket holders unable
to make away matches choose to sell their tickets on
rather than cancelling applications or returning to the
Club for refund. This is a practice that needs to cease as
the pressure to review the current method of allocating
away tickets increases month by month. We consider the
current system, when observed correctly, to be the fairest
method of allocating tickets for away games, based on
loyalty and regular attendance over the past five seasons.
We don’t want to see a situation where the minority, intent on
bending the rules for their own gain, ruin this for the majority.

The 1882 season ticket offering proved, to put it mildly,
controversial. It was introduced with no prior consultation
and we made our feelings clear on why we thought the
entire scheme was wrong. But once fans purchased
these packages, we had a responsibility to ensure they
got what they had been sold, and we spent some time in
the first few months of the stadium being open dealing
with a large number of issues around these packages.
Some improvements were secured, but many 1882 ticket
holders remain unhappy that they have not got what they
13
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We successfully lobbied for
subsidised coaches to games
with no public transport
options throughout the
season, including £10 coaches
to our third round FA Cup tie
at Middlesbrough and to our
Premier League TIES AT EVERTON
AND BURNLEY.”

We contributed to the Club’s policy on ticket touting and
ticket resale after encouraging THFC to draw up clear
guidelines and publicise them. The policy can be read
here.
We dealt with numerous individual cases of problems
with ticketing and access at the opening games at our
new stadium. We pushed strongly for new systems to
be put in place and it was good to see improvements in
subsequent games.

©
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We met with the Club’s Head of Fan Relationship
Management to discuss THFC’s membership proposition,
feeding back views on the membership packs and the
overall offer to members, and to Official Supporters’ Clubs.
It was one of the more productive meetings we’ve had and
promised to yield real benefits. Sadly, the early promise
seems to have evaporated as the Club has attempted to
centralise its contact with us. One positive outcome of
the meeting was that we were able to help publicise the
One Hotspur Moments programme of benefits that few
members knew about.

The Club rejected our request, backed by 86% of our
survey respondents, to offer group stage packages for the
home Champions League ties. The decision was seen in an
even more unpopular light when fans began to realise the
cost of categorised tickets for these games.
We met reps from Islington Council’s Safety and Licensing
department, alongside fan reps from the Trusts at Arsenal
and Manchester United, to discuss the issue of away
cup allocations at The Emirates. While we were asked to
keep the detail of the meeting confidential, we came out
optimistic that some of our points arguing in favour of the
Council allowing Arsenal to offer full allocations to away
fans in cup competitions had been taken on board. The
first results of that came when 8,000 Leeds United fans
were granted tickets in both upper and lower tiers at The
Emirates for the third round FA Cup tie in January 2020.
There were no significant problems on the night, and we
hope this will persuade the authorities to give the full
allocations under competition rule in future.

We successfully lobbied for subsidised coaches to games
with no public transport options throughout the season,
including £10 coaches to our third round FA Cup tie at
Middlesbrough and to our Premier League ties at Everton
and Burnley. We also lobbied for the Club to continue to
provide domestic away coach travel after the demise of
Thomas Cook Sport. We are pleased that there is now a
new arrangement in place with Big Green Coach.
14
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We secured a commitment
from the FA to remodel pricing
structures to provide cheaper
tickets in key atmosphere
areas behind the goal at
FA Cup semi-finals and finals.”
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cheaper tickets in key atmosphere areas behind the goals.
We’ve subsequently met with Martin’s successor, Mark
Bullingham, to discuss ways to re-engage fans with the
FA Cup, the impact of the new broadcast deals, moving
Round 5 to a midweek fixture, extra time in replays, full
15% away allocations, ticket allocation for the Final and
ticket pricing. This is an ongoing workstream and we’ll
update on progress on all matters FA Cup in our regular
newsletters over the coming months.

SNAPSHOTSPURS

We flagged the issue of clubs across the Premier League
raising the price of concessionary tickets for away fans to a
level clearly not in the spirit of the £30 price cap. Along with
the FSA Premier League Network, we think concessionary
prices should be £20 for Seniors (65+) and £10 for Juniors
(U18) with a mid-way Young Adult category introduced
across the board. We also made the Premier League
and Football Supporters Europe aware that there are no
concessions for juniors or seniors at UEFA games on the
continent, with every ticket being charged at full adult price.
Something we think is unreasonable, especially considering
the relatively few children or OAPS travelling to games in
Europe. Surely that would not make a dent in their coffers!
We’ll continue to push for a review into ticket pricing across
Europe throughout 2020.

EUROPEAN FIXTURES

It will come as no surprise to know that the Champions
League Final in Madrid in June generated one of our
biggest workloads. We moved quickly to put out a
statement alongside Liverpool’s Spirit of Shankly, calling
for a cap on ticket pricing, transparency over the allocation
of tickets, and for consumer protection measures to stop
some of the sharp practices to which supporters were being
exposed by elements of the travel and hospitality industry.
It’s a call being made with increasing frequency by fan
groups and it was important to keep the issue in the spotlight
and push for a positive solution for fans.
We also issued a joint call for THFC and LFC to use part of
the proceeds of the Champions League runs to subsidise
ticket prices at the final. It was no great surprise that neither
club did, but THFC issued a more positive response than
we expected, expressing sympathy with the “significant
costs” to fans, and noting that we had put the issue onto
the agenda. We also called for a greater proportion of
tickets to be allocated for fans of the competing clubs.

National

We were part of a three-person fan delegation, alongside
reps from Trusts at Manchester United and Fulham, to
meet FA CEO Martin Glenn to discuss ticket pricing at
FA Cup semi-finals and finals and secured a commitment
from the FA to remodel pricing structures to provide
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05 CAMPAIGNS
Six banners were displayed
and received widespread and
favourable coverage in the
following day’s media, drawing
attention to growing fan criticism
of TV scheduling and its impact on
match-going fans.”
We worked as closely as we could with THFC’s ticketing
office, which faced an enormous challenge with one of
the biggest allocation operations it had ever undertaken
so soon after moving into our new stadium. Credit must
be given to the work our ticket office staff put in. We
flagged up some initial glitches with the dedicated ticketing
website and helped communicate the purchase process to
supporters, answering a huge number of questions on our
Twitter feed. We also successfully lobbied for the Club to run
a ‘pick up in resort’ operation for our overseas-based fans.
We were pleased the Club agreed to requests to screen the
game at the new stadium. The Club also took on board our
regular requests to publicise action it takes against people
selling on tickets illegally by publicising a ban on three
supporters found to be trying to sell their tickets on for
vastly inflated prices.

©
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New Year’s Day. Six banners were displayed and received
widespread and favourable coverage in the following day’s
media, drawing attention to growing fan criticism of TV
scheduling and its impact on match-going fans. One banner
directly criticising BT Sport was confiscated by police on
the broadcaster’s instructions, raising further questions
about the jurisdiction of broadcasters in football grounds.

TV PICKS AND SCHEDULING

Kat Law continued to play a leading role in the FSA’s
Kick-Off Times Working Group which has spent some
years trying to build relationships with TV companies,
the Premier League and clubs to ensure fans are taken
into consideration when TV fixtures are being scheduled.
The group has had some success, although BT Sport
steadfastly refuse to engage, but the meagre nature of that
success and the fact that broadcasters and clubs slip back
into old habits too easily has led the group to question the
value of the work. THST has been at the forefront of putting
the view that a change of strategy is needed, possibly to
focus on mitigation rather than prevention.

Sadly, despite the favourable coverage our protest
generated, no other fan groups continued the protests and
what was meant to be a nationally-co-ordinated campaign
was left to fizzle out.

STRUCTURED DIALOGUE

Structured dialogue is the unwieldy description applied
to the process of discussion and consultation the football
authorities and clubs were urged to sign up to in return for
the government not regulating the game. At national level,
fan reps meet with senior staff from their leagues on a set
number of occasions, and THST contributes to the process
in the Premier League through the FSA’s Premier League

In January we staged a banner protest in the away end
at Tranmere Rovers after our third round FA Cup tie was
picked for live TV broadcast at 7.45pm on Friday 4 January
2019, just days after our 5.30pm kick-off in Cardiff on
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One of the reasons fan groups nationally have been working
to change the law is because the current situation is
creating so many problems, in particular for clubs that want
to apply a common-sense approach to crowd management.
This has proved to be the case at our new stadium, where
implementing a precise definition of standing at moments of
excitement and persistent standing has proved challenging.
There also continue, understandably, to be a number
of misconceptions among fans about what is or isn’t
permitted, particularly after the Club pushed the new South
Stand as a version of Borussia Dortmund’s Yellow Wall.
We’ve done our best to clarify the situation, with an
extended piece on the issue in our April newsletter.
And we’ve tried to correct the narrative pushed by some
fans that all fans in certain home sections stood all
through the game at the old White Hart Lane stadium.
We’re aware of the fact that most away fans at every game
in the top two divisions stand for most of the game. This
is a further example of where current legislation and its
interpretation causes problems.

©

We appreciate that THFC’s Safety and Security team
have a responsibility to ensure ground regulations are
complied with, and we support them in doing that, for
everyone’s benefit. But we also continue to urge a nonconfrontational, common sense approach that recognises
the practical realities.

SNAPSHOTSPURS

VAR

Network. Discussions between PL club reps and senior PL
staff have, after a slow start, begun to yield some benefits
although the Premier League’s inability until recently to
retain or recruit a Chief Executive to replace Richard
Scudamore has slowed things down again.

THST Board member Martin Buhagiar attended a
session at Stockley Park organised by the Premier League
and FSA to explain how VAR would be implemented.
We published a detailed report but, as we all know, the
reality of implementation ended up being very different
to what was set out in this session. As the season
progresses, we are working alongside the FSA in feeding
back fan opinion on the increasingly unpopular measure
and focusing on improving in-stadium communications for
match-going fans. We will be helping to promote an FSA
survey at the end of the season that we’d encourage all
fans to complete; the results of which will be passed onto
the Premier League as the shareholders debate the future
use of VAR in their competition.

At club level, the agreement on structured dialogue saw
clubs sign up to a set number of meetings a year with
properly constituted fan groups, and work in this area is
covered elsewhere in this report.

STANDING

One of the many welcome aspects of our new stadium was
the introduction of integrated rail seats in the away blocks
and at the front of the South Stand. This was done for two
reasons. One was that those areas of the ground where it
was thought fans were more likely to stand more frequently
would be safer with the introduction or rails. The other was
so that the ground was future-proofed in case the legislation
on standing at top-flight football stadiums in England and
Wales changed in future. It’s something THST has lobbied
for over a number of years as part of the national campaign
to give fans a choice of whether to stand or sit and the Club
has worked constructively with us on the issue.

ON THE BALL

We backed the On the Ball campaign’s call for free
sanitary products to be provided in women’s toilets at
the new stadium, and lobbied THFC to join the many
football clubs already offering complimentary feminine
hygiene products at their grounds. THFC implemented the
measure in October 2019. This was an important move for
a Club with a progressive attitude towards inclusion and
we’re delighted to have played a part in delivering this for
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we have been able to help an
increasing number of fans with
a range of ticketing, banning
and other issues.”

SNAPSHOTSPURS

Although we can’t discuss the detail of individual cases, we
made a conscious effort throughout the year to report back
in general terms on the amount of casework we handle for
individual fans. This work takes up a lot of our time and, as
we’ve said, cannot be reported in detail. But we have been
able to help an increasing number of fans with a range of
ticketing, banning and other issues.
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07 POLICING AND SAFETY
Domestic games

We continued to deal with complaints about stewarding
during our games at Wembley Stadium.
In February, we raised the fact that a new crowd
management system at Wembley Park station had caused
problems, not least because communication between
the local authority, THFC and THST had been either poor
or non-existent. Brent Council’s total refusal to speak to
fans via their Safety Advisory Group was again flagged
as an issue. We ended up speaking to the FA’s Head of
Transport to ensure that the initial problems were resolved,
and communication improved. Brent SAG remained
steadfastly aloof.

We dealt with numerous complaints
of stewarding standards that were
not acceptable, working alongside
the FSA’s caseworker Amanda Jacks
where necessary.”

We publicised the application process for medical
exemption certificates allowing fans who needed to take
items such as needles (for diabetes and other conditions)
into the ground to pass through Wembley’s security
checks.
The opening of the new stadium in April of course brought
its own challenges. We recognised that, however much
planning had taken place, the reality of stewarding games
at a stadium with a crowd almost twice the size of the
old one would always be difficult. We prided ourselves on
the relationship we’d built with the Safety and Security
team and believe we’ve always shown we understand the
challenges they face.
So it was unfortunate that things took a step backwards
when the new stadium opened. We dealt with numerous
complaints of stewarding standards that were not
acceptable, working alongside the FSA’s caseworker
Amanda Jacks where necessary. The Club did move to
enforce standards and recognised where fans had been
treated unfairly.

the Club and FSA case worker Amanda Jacks, we were
pleased that a procedure was introduced November
2019. While we still have some reservations about aspects
of the policy, particularly the composition of the appeals
panel, we have agreed with the Club to review matters in
six months. Our comment on the policy is here.

But it was disappointing that, after all the assurances we’d
been given about steward training and planning, we were
still having to deal with incidents where stewarding was
so far short of the standards that should be expected.
We were also disappointed that, despite assurances to
the contrary, experienced stewards who knew particular
sections of the crowd were not deployed in those areas.
And most of all, we were disappointed that there seemed
to be a slip back into an overly defensive response from
the Club and an automatic belief that the fan was in the
wrong whenever cases were raised. Our April newsletter
contains a more detailed exposition of the issues.

We also worked with the Club on some initial issues with
crowd flow around the new stadium.
In June, members of the THST Board attended a day
at the new stadium hosted by the Safety and Security
team designed to familiarise us with the new ground and
discuss various aspects of match-day organisation. We
also took the opportunity to catch up with senior Ticket
Office staff on a number of issues. We’d like to thank the
Club staff who gave up their time.
We followed up with THFC’s Safety Officers after a number
of incidents at our away derby at Arsenal, including the
hail of missiles thrown onto the away section by the front
rows of the middle tier of home support, with a view to
preventing this happening in future.

All this contributed to us making renewed efforts to
create a clear set of guidelines covering offences and
punishments, along with a transparent and fair appeals
procedure. It’s something we’ve lobbied for over many
years and, after several months of close conversation with
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We liaise with THFC over
arrangements for travelling
fans at away games in Europe,
raising potential issues and
helping to pass on information.
We also act as a point of
contact where possible for
our fans in location.”
We dealt with a number of issues after our away game at
Manchester City arising from incidents on the segregation
line. This included assault, missile throwing, and sexist
abuse. A number of supporters affected submitted formal
complaints, and FSA caseworker Amanda Jacks was also
brought in. We asked for a call to discuss how to properly
police and steward the seg line in future games, improve
steward training to deal with incidents such as this and
how MCFC were planning to deal with home supporters
who carried out these actions.
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MCFC prevaricated for several months, the club’s SLO
ignored all attempts at contact, and apparently there was
no footage available of the incidents. When we finally did
get some response, we were told we’d be spoken to after
the clubs had discussed the matter, but that a call to have
that discussion had been postponed. We, alongside the
FSA, objected, pointing out the conversation should be
between MCFC and the complainants in the first instance.
The fans concerned, at this point, told us they had no
faith in MCFC’s willingness or ability to properly deal
with their complaints and that they did not see the point
in continuing with the cases, although they did want the
complaints left on file.

SNAPSHOTSPURS

We took part in dedicated planning calls with club, police
and fan reps ahead of games at Manchester City (a, April);
West Ham (h, April); Arsenal (a, August); West Ham (a,
November) and exchanged emails around plans for many
other fixtures.

Haringey/ Brent Safety Advisory Groups

THST co-chair Martin Cloake attended the Haringey SAG
meeting on 1 April, when the new stadium’s safety certificate
was formally granted, but was unable to attend the meeting
held in early December. We value our place on the SAG
because fans were historically the only stakeholder not
represented, but we continue to push for a proper record
of these meetings to be made available and for better
engagement between the voluntary fan rep and the full-time
staff who make up the rest of the committee where possible.

It’s a disgraceful episode and we will be pursuing the
absence of acceptable process in cases such as this with
the relevant national bodies.
The issue of away fans in home areas, particularly at
European ties, continues to be a bugbear. We are in touch
with ticketing and stewarding staff at the Club to try to
find solutions and to try to ensure that briefings about not
allowing entry to away fans wearing colours are followed
on the ground.

Haringey’s approach is far more enlightened than Brent
Councils. Throughout the whole of our stay at Wembley,
Brent SAG refused us access to meetings and failed to
even acknowledge communication directly. It’s shocking
that a public body is able to operate in this way.
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With us, Liverpool, Arsenal and Chelsea all reaching
European finals, this meant four of the country’s most
organised fan groups were all facing similar issues, and
so we took the opportunity to create as much noise as
possible about the conditions fans face at UEFA games
– the most disgraceful of which was the advice issued to
Arsenal’s Armenian fans not to travel to Baku. The joint
campaigning work created lots of positive press coverage,
and the issues are now far more difficult for UEFA to brush
aside. Working with the FSA, we also sent delegates to
the Football Fans Europe conference in Portugal, which
backed a motion calling for improvements in fan provision
at UEFA finals. The six-point plan the fan groups
presented can be seen here. The old saying that we are
stronger together is not a cliché.

We’ve continued to draw attention
to the frequently poor treatment
of travelling fans at UEFA
fixtures, working with colleagues
at other fan groups and Football
Supporters Europe, and using our
press contacts where possible.”

Transport to the Champions League Final was a major
issue. We declined requests from a number of operators
to publicise their services because we simply could
not establish their credentials in the time and with the
resources available. We did publicise a coach trip offered
by Zeelo, with whom we had worked for two years and
received nothing but positive feedback from fans about.
There were a couple of issues with this trip, but we’re
satisfied Zeelo resolved them swiftly and satisfactorily.

European games

We contributed to discussions ahead of European away
fixtures. We tried with varying degrees of success to get
some of the dafter restrictions initially laid down for our
travelling supporters dropped – a particular gripe being
the requirement to carry original copies of passports, in
contrary to advice issued to tourists worldwide. THFC
staff have been helpful in getting this lifted on a number of
occasions. We’ve also provided input on what to look out
for and what to ask about to Club staff before the formal
planning meetings in resort, often passing on information
from fellow fan groups who have visited the same stadium.

The debacle around the offer from the Club’s travel
partner, Thomas Cook Sport, has been well-documented
and we spent a lot of time pushing the Club to do all it
could to get TCS to communicate properly and follow
through on its promises. We know senior members of
the Club Board put a lot of time and effort into trying to
resolve these problems, and we put our thanks on record.
The Club also ensured those fans on the late plane were
given full refunds and a gesture of compensation.

We’ve continued to draw attention to the frequently poor
treatment of travelling fans at UEFA fixtures, working with
colleagues at other fan groups and Football Supporters
Europe, and using our press contacts where possible.

Sadly, this was not enough for one planeload of fans
who missed the kick-off. We worked with those fans
to investigate legal redress and lobbied for some
compensation. We advised fans pursuing individual
complaints as best we could, but as an organisation our
focus had to be on securing changes that would ensure
a similar situation didn’t occur, rather than pursuing
individual financial settlements. We wrote to the Club
setting out the reasons why we did not believe TCS were
fit for purpose, but also emphasising that fans valued
an official Club travel provider and offering to help in
building any future relationships. TCS eventually went into
administration before the Club replied to us. This meant
the Club decided not to provide any official away travel
to our European group stage ties in 2019. We continue to
lobby for them to do so and are in conversation with an
independent operator about their offer.

We submitted fan accounts of treatment at Barcelona in
the Champions League, accounts that formed part of the
official complaint submitted to UEFA by THFC about the
treatment of our supporters on the night. UEFA went on to
charge the Spanish club with “insufficient organisation”. We
made media comment expressing our wish to see a heavy
punishment levied on Barcelona and continuing to highlight
the often poor treatment of fans at away games in Europe.
And when a derisory €20,000 fine was announced, we
joined THFC in expressing concern that this did nothing to
prevent such incidents occurring in future. We also facilitated
contacts between a number of fans and a firm of lawyers to
investigate the possibility of a class action, but unfortunately
the financial and personal costs of doing so were so
prohibitive no individuals felt they could step forward.
We also advised fan reps and club staff from Manchester
United and Liverpool ahead of those clubs’ visit to
Barcelona after they contacted us following the severe
problems our fans had experienced.
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changed at the last moment by local police who had not
bothered to attend those planning meetings. We also saw
yet another failure to implement measures we’d been told
would absolutely need to be adhered to, such as tickets
being checked against ID. This is seriously affecting the
ability of the Club or ourselves to provide information that
fans will take seriously and it is something the Club has
raised with UEFA, along with further questions about the
lack of communication on the night.

As the final approached, we were in daily contact with
various Club staff about preparations for the trip. And
we issued tailored travel advice alongside the Club’s. In
Madrid, THST Board members were contact points for the
Fan Information Team consisting of reps from the FSE and
FSA, along with local police. At the game itself, Trust Board
members dealt with one incident of a fan being assaulted
by security staff and fielded as many queries as we could
from fans encountering problems. We also managed to
watch some of the game! And after the game, we sent a full
report detailing fan experience in Madrid over the weekend
of the final, which is being used by the FSE as part of its
work to secure organisational change that will benefit fans
at future finals.

The Red Star Belgrade away trip brought more last-minute
changes to advance plans, and the value of any preplanning is now being seriously questioned. The away end
at Red Star was also, in our opinion, not fit for purpose
– the Club had to bring in portable toilets and conditions
were basic at best. These issues have again been raised
with UEFA.

We also obtained an explanation from THFC and UEFA
of why those granted tickets for the Final were asked to
provide personal details via online forms. The FSA has
been worried about this practice for some time, and the
explanation we received has certainly not persuaded either
of us to drop our opposition to the collection of detailed
information about individuals in these circumstances.

Our visit to Munich saw yet more last-minute changes
implemented on match day, including the entrance route
to the stadium and a change in the list of items fans were
prevented from taking in to the stadium – in this case phone
chargers, which fans had to hand in and pay to get back.
Inside the ground, fans were not served alcohol and not
allowed to take food or drink to their seats.

Our away game at Olympiacos threw up some complex
security challenges, and once again advance planning was
22

08 ATMOSPHERE
We have wound down our atmosphere work over the
last few years. Debate continues among fans about
what constitutes ‘real’ and what is ‘plastic’ in terms
of visual displays, and our position is to facilitate
discussions between any group of fans that wants to
try and organise something and the Club. We simply
don’t have the time or the resources to organise these
initiatives on our own. The Club’s new Supporter Liaison
Officer, Levi Harris, has also expressed an interest in
meeting groups of fans willing to organise atmosphere
initiatives, and we’ve briefed him on the background to
this issue and put him in touch with various groups.

We pressed the Club to clarify
its policy on the display of
flags and banners at the new
stadium after being contacted
by a number of supporters.”

We pressed the Club to clarify its policy on the display of
flags and banners at the new stadium after being contacted
by a number of supporters. The Club eventually confirmed
a formal policy, which we published in the September
newsletter, along with our view on it, and invited
supporters to contact the Club direct with any questions.

©
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09 COMMUNITY
ANTWERP ARMS

TOTTENHAM FOODBANK

The Annie, N17’s community-owned pub that THST has
shares in, has suffered a tough couple of years with Spurs
being away from home, and we tried to give the pub as
much support as possible during the time away, staging
quiz nights and our regular end-of-season BBQ there.
Now we’re back, we continue to publish regular updates
of activities at The Annie, and to use the pub whenever
possible. A report on the Antwerp’s 2019 AGM can be
found in our September newsletter.

We publicised the setting up of the Tottenham Foodbank
by The Trussell Trust, Freedoms Ark Church and Crutch
Haringey in September, encouraging match-day fans to
take items along. We make no apologies for saying every
time we mention the initiative how much of an indictment of
our current society the need for a foodbank is.

©
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10 CHARITY
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PCUK

FOOTBALL TO AMSTERDAM 2019

Our team of charity bike riders, Cycle On You Spurs, took
part in the London to Amsterdam ride for Prostate Cancer
UK for the fourth successive year. This time, 21 riders made
the trip, raising a record £34,275. This took the total raised
by the team over the four years to £109,855. THST Board
member Kevin Fitzgerald leads the team, and his tireless
work alongside an experienced core team of riders is a real
asset for us and the charity.

Our team of charity bike riders,
Cycle On You Spurs, took part in
the London to Amsterdam ride
for Prostate Cancer UK for the
fourth successive year. This time,
21 riders made the trip, raising a
record £34,275. This took the total
raised by the team over the four
years to £109,855.”

The now traditional THST End of Season BBQ was held at
The Antwerp Arms on Sunday 26 May, the weekend before
the Champions League final. It was the biggest and best
event yet, with Spurs Women star Ashleigh Neville joining
Ossie Ardiles and Ricky Villa as our special guests. Mike
Leigh from The Spurs Show and Nick Godwin from BBC
London carried out the interviews, while Tom Mitchell and
DJ Alex Royffe provided the music. The day was rounded
off with a Charity Karaoke fest.
We raised almost £2,500 on the day through a raffle and
auction, with all money going to the COYS team.

We organised a Quiz Night at The Antwerp Arms on 25
April in aid of Studio 306 Collective, where 25 teams
helped raise £730 for the charity. A Spurs Official team
featuring Ledley King took part, securing a fifth-place
finish, and Richard Cracknell hosted the night.

STUDIO 306 COLLECTIVE

Back in 2018, THST decided to add support for a second
charity partner. Studio 306 Collective is a local Haringey
Social Enterprise, using arts and crafts to assist those
with mental illness.

For more details on Studio 306 Collective, please visit
their website and follow on Twitter, @StudioC306.
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11 EXTERNAL ORGANISATIONS
FOOTBALL SUPPORTERS’ ASSOCIATION

EUROPEAN LEAGUES ADVISORY PLATFORM

We attended the first meeting of the newly-formed Football
Supporters’ Association and contributed to the discussion
on establishing a Premier League network. At meetings
during the year we pushed for better resourcing for the FA
Cup pricing campaign, reported on work to mitigate the
effects of TV scheduling on kick-off times, which we led
along with the Chelsea Supporters’ Trust, and backed plans
to oppose a closed European Super League.

Trust secretary Pete Haine attended this conference on
17 October, which gathered 324 staff, officials and
supporters from 201 clubs, 39 leagues and 34 countries to
discuss issues of common concern, with the focus being
the proposed European Super League. The clear message
that came out of the day was that domestic competition
is most important for clubs and that clubs are firmly of
the view that UEFA club competitions must be open
competitions. The FSA’s position, which THST backs, on
the ESL is here.

THST co-chair Kat Law was elected as one of three
Premier League fan reps to the FSA’s new National
Council.

MET POLICE INDEPENDENT ADVISORY GROUP

We backed and publicised the FSA’s Fan Manifesto ahead
of the General Election on 12 December.

Martin Buhagiar, Martin Cloake, Kevin Fitzgerald and
Katrina Law continued between them to represent THST at
these meetings. These meetings are intended to improve
communication on strategic issues between the police
and fan groups but are subject to the Official Secrets Act,
which all members must sign, so we are extremely limited
on what we can report back! The IAG aims to meet every
two months throughout the year.

Martin Cloake, Katrina Law and Rachel Martin attended
the FSA AGM on 29 June.
The Premier League Fans Network met on 21 March, 14
May, 17 October and 30 January, and was attended by
Trust co-chairs Martin Cloake and Katrina Law.

PROUD LILYWHITES

FOOTBALL SUPPORTERS EUROPE

We maintain a good working relationship with the awardwinning Proud Lilywhites, and we value their support for
the work we do. As the year drew to a close, we began to
discuss ways we could work more closely and productively
together with a view to making anti-discrimination and
diversity work more prominent in mainstream supporter work
without impinging on the autonomy of the Proud Lilywhites.

We attended a meeting between English fan groups whose
clubs were involved in European competition, the FSE and
the FSA, convened by FSA caseworker Amanda Jacks,
in Manchester on 20 June. The aim was to develop joint
work on European competitions. We backed a delegation
from the group to the FSE conference in Lisbon in July.

©
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11 EXTERNAL ORGANISATIONS
We met with the Chair and
Secretary of the rebranded
Disabled Supporters’ Association,
SpursAbility, to discuss how we
could work together better.”
SWINDON SPURS

Co-chairs Martin Cloake and Katrina Law attended the
Swindon Spurs AGM as guest speakers on 22 June and
took questions from members.

SPURSABILITY

We met with the Chair and Secretary of the rebranded
Disabled Supporters’ Association, SpursAbility, to discuss
how we could work together better. We maintain contact with
them but work in this area needs some more input all round.

TOTTENHAM HOTSPUR WOMEN

On 24 March we were proud to be the matchday sponsors
for Spurs Ladies, as they were then called, for their home
game against Sheffield United. We selected the Player of the
Match and presented the award in front of a crowd of 500.
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ENFIELD TOWN FC

Trust Secretary Pete Haine met with the newly-named
Spurs Women’s general manager Heather Cowan earlier
this season to discuss how THST could practically
continue to help the women’s team, given their integration
into the main Club and newly professional status.

ETFC kindly invited co-chair Martin Cloake and Katrina Law
as guests to their game against a Spurs Under-23 side in
July. We discussed how to work more closely with the fanowned club in future, and retain good contacts with ETFC
Board member Ram Ismail, who is also a THST member.

FANS FOR DIVERSITY

BT SPORT

Trust secretary Pete Haine was one of 200 delegates at
the Fans for Diversity conference organised by the FSA
and Kick it Out in London in September.

We declined an invitation from BT Sport to help them
produce a documentary on our fans travelling away to
Dortmund. BT Sport had refused to meet us or other fan
groups to properly discuss the impact of their scheduling
of games, and we’d also had one of banners confiscated,
reportedly after they had instructed police to do so at
Tranmere. We told BT Sport we would be happy for any
relationship to be conducted on the basis of mutual
respect but would not be providing content for them
while they continued to refuse meetings and censor our
opinions. A story appeared on the FSA website.

WINGATE AND FINCHLEY FC

The Isthmian League club approached us to see if we
would help boost attendance, and we agreed to publicise
home games when Spurs aren’t playing in N17 in return
for discounted entry for Trust members. We made it clear
that we would do the same for any other north London
non-league sides if they contacted us.
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Y-Word consultation
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Member offers

The Club opted to conduct a survey on the use of the socalled Y-Word in August. We had discussed the content of
the survey with the Club but agreed not to comment when
the survey was live. Once the survey was closed, and after
receiving a lot of communication from fans, we expressed the
view we had given the Club, which was that the survey was
not worded neutrally and contained many leading questions.
With the debate over anti-Semitism particularly pronounced,
we did not want to see anything happen that would further
entrench views or cloud the issue. We did not feel the Club
survey passed that test, but recognised it was important to
maintain a pragmatic attitude and asked to be kept informed
by the Club on this important issue. We commented on the
survey in our August newsletter. With the next stage of
the consultation now in progress, our position is as follows.

We negotiated a deal with The Spurs Show to give THST
members a 20% discount on a season ticket to the pod’s live
shows throughout the 2019-2020 season.

Transport

We formally objected to the proposed closure of the ticket
office at the White Hart Lane station. In April the Mayor of
London refused the request from Transport for London to
close 47 ticket offices across the capital, including Bruce
Grove and Silver Street, but not White Hart Lane. TfL
subsequently confirmed that the number of passengers
using the original ticket office didn’t justify retaining
one for the redeveloped station – a characteristic which
appears to be common to other redeveloped TfL stations.

“The Club is conducting a conversation among its own
supporters about the use of the term. That conversation
involves asking for a variety of points of view to be
considered more widely, and asking for the effects of
using the term to be considered. We’ve always said any
discussion needs to be conducted genuinely among
our own supporters and agree with the Club that such a
discussion needs to take place against a real commitment
to tackle unambiguously anti-Semitic abuse. We look
forward to being part of that discussion.”

We would question the basis for this decision given any
supporting surveys would likely have been undertaken
during our period at Wembley. Notwithstanding the
undoubted improvements at White Hart Lane station, we
have effectively been presented with a fait accompli and
will monitor feedback as to whether the lack of a ticket
office is causing problems.
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12 OTHER
We also started a regular
monthly survey that
we invited all fans to
complete, something that
enabled us to benchmark
customer satisfaction.”
In February, the Department for Transport announced it
had made “significant progress” on setting up the flexible
rail ticket scheme fan groups have been lobbying for,
with the Premier League confirming it was working on the
detail. A year later, we await further developments.
We remain at odds with THFC over plans to potentially rename
White Hart Lane station. Member surveys have shown heavy
support for retaining the name White Hart Lane, not just
because it is the name of our old stadium and a link with the
past, but because it is a place where people live and work.
The latest information from the Mayor of London, which the
Club has confirmed is the current position, is: “TfL has been
in discussion with Tottenham Hotspur Football Club about a
potential ten-year commercial partnership. The partnership, if
agreed, would generate income for TfL, reduce TfL’s costs and
help promote TfL’s messaging. Any agreement to rename the
station would be subject to continued support from Haringey
Council and engagement with the local community.”
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information on the experience fans were actually having and
help to make improvements where necessary. Plus, of course,
pass on the many positive comments about the catering
provision.
We also started a regular monthly survey that we invited all
fans to complete, something that enabled us to benchmark
customer satisfaction. We shared all our findings with the
Club. The surveys peaked at almost 1,700 responses and,
once this season is over, we are looking to establish a regular
working party on catering that will work closely with the Club.

The subject of car parking and driving to the game is still
one frequently raised by fans. And one that can lead to some
heated debate. The bottom line is that no modern public
venue is going to encourage people to drive to attend it, and
planning agreements more often than not require venues to
actively discourage driving. That’s a national direction that we
are not going to change.

We successfully pushed for hot drinks to be provided all
around the stadium, not just at select locations. We’ve raised
the issue of increasing the range of food for people with
a variety of dietary requirements in response to requests
from fans, and for better provision of information on
ingredients, and we’re starting to see some progress here.
We’re also trying to get the Spurs App to carry better,
clearer information about what is available and where.

What we can do is keep fans informed as much as possible,
as we did after reports of a Haringey Council-led initiative
to crack down on unauthorised parking areas, taking the
opportunity to update on the wider situation.

Catering

We cannot, of course, finish without mentioning the highly
successful ‘Justice for Chips’ campaign that enabled
fans to buy portions of chips on their own, free from the
shackles of other food. We approached the initiative, and
celebrated its success, in a humorous manner; something
that was lost on a few individuals.

Board member Rachel Martin took on the lead role in liaising
with catering team leaders at the new stadium once it opened.
This enabled us to provide information and advice from a
fan perspective, and to pick up useful information for fans.
Once games were under way, we were able to, er, feedback
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Business and Community Liaison Group

Foxes at the new stadium

Boxpark Wembley

Justin Edinburgh Memorial Service

One of the more unusual tasks of the year was to ask the Club
to provide the facts after some sensational reports in some
newspapers about Club officials luring foxes into the new
stadium and shooting them. Quite a few fans contacted us
and we asked the Club to clarify. The truth was, once again,
somewhat less colourful than the newspaper reports would
have had us believe and we covered this in our February
newsletter.

We are regular attenders at Club run B&CLG meetings,
feeding into and reporting back on work around local
transport hubs, matchday planning, the CPZ, cycling
provision, cab ranks, NFL games, and community
initiatives. Pete Haine, Kevin Fitzgerald and Martin
Buhagiar represent THST. The B&CLG met on 19 March,
29 April, 21 May, 18 June, 23 July, 24 September, 17
November and on 17 December.

The saddest duty of the year was to represent THST at the
memorial service for our former player Justin Edinburgh. The
Trust made a donation to the JE3 Foundation on behalf of
our members. We received many requests from fans wanting
to do something to mark Justin’s life. We said that, in the
first instance, any decision on how to do this rested with the
family, and then with Leyton Orient Football Club, where Justin
was manager. Our close ties with the Leyton Orient Fans Trust
mean we will be discussing how to mark the first anniversary
of Justin’s death in July 2020.

Boxpark Wembley offered us their venue space for a 2019
New Year’s party after our game against Wolves in return
for us publicising their venue. We also negotiated some
free advertising for the Trust at the event, which attracted
2,000 people. Our good friend Richard Cracknell agreed to
MC the event, which featured Club legends Micky Hazard
and Clive Allen.
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13 THST BOARD MEMBERS
Pre 2019 AGM

Post 2019 AGM

Martin Cloake, Co-chair
Katrina Law, Co-chair
Adam Bailey, Treasurer+
Pete Haine, Secretary+
Kevin Fitzgerald
Keith Sharp
Rachel Martin+
Martin Buhagiar
Michael Green
+
Stood for re-appointment at AGM

Martin Cloake, Co-chair
Katrina Law, Co-chair
Adam Bailey, Treasurer
Pete Haine, Secretary
Anthoulla Achilleos
Keith Sharp
Kevin Fitzgerald
Rachel Martin
Martin Buhagiar
Michael Green

14 Contact Us
We are always available to answer questions or help advise
our members. Each Board member can be reached via
email by using FirstName.LastName@THSTOfficial.com

We can also be found on Twitter @THSTOfficial

There is also a general email address of
info@THSTOfficial.com should you be
unsure who’s best placed to answer your query.

Our registered address is
THST
Box 67
Enterprise House
86 Bancroft
Hitchin
Hertfordshire
SG5 1NQ

And on facebook at www.facebook.com/THSTOfficial

For any membership or finance questions, please contact
treasurer@THSTOfficial.com
Our website address is www.THSTOfficial.com
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15 THANK YOU
Tottenham Hotspur Football Club:

We’ve mentioned how important networks, working
relationships, peer group and professional support is
to the effective running of the Trust. The following have
contributed to THST over the past year, for which our
sincere thanks.

Jack Allen, Jon Babbs, Simon Bamber, Elaine Banks,
Rebecca Caplehorn, Donna-Maria Cullen,
Anne-Marie Dargan, Beth Demery, Simon Felstein,
Jim Gay, Stacy Haley, Levi Harris, Richard Knott,
Daniel Levy, Cathy Long, Ali Minto, Ian Murphy,
Andy O’Sullivan, George Parkinson, Oliver Riley,
Richard Serra, Dean Smith, Tony Stevens, Eileen Williams.

Professional services (pro bono):

Steve Cavalier, Richard Cracknell, Theo Delaney,
Justin Ford, Nick Godwin, Gary Green and the team at
CMS, Micky Hazard, Bernie Kingsley, Alan Landeryou,
Mike Leigh, Tom Mitchell, Matt Pocock, Alex Royffe,
SnapShotSpurs, Rob White.

Press and Media:

Michael Bridge, Gerry Cox, Charlie Eccleshare,
Alisdair Gold, Gary Jacob, Dan Kilpatrick, Ben Pearce,
Jack Pitt-Brooke, Seb Stafford Bloor.

Donations and fundraising:

Supporters movement:

Paul Gascoigne, Frank Gray, Rich Grove, Ellie Kershaw,
Ronnie Kidd, Ryan Mason, Martin Murphy, Laura Oakley,
Steve Sedgeley, Paul Stewart.

Nicole Allison, Joe Blott, Ashley Brown, Michael Brunskill,
Anna Burgess, Peter Carr, Malcolm Clarke,
Deborah Dilworth, Duncan Drasdo, Ged Grebby,
Tom Greatrex, Simon Gray, Jan Horwood, Amanda Jacks,
Lois Langton, Sue Maisey, James Mathie, Kev Miles,
Chris Paouros, Tim Payton, Dave Pennington,
Tim Rolls, Dave Rose, Tony Scholes, Liam Thompson,
Troy Townsend, Akhil Vyas, Sue Watson.

Podcasters and bloggers:

Chris Cowlin, Flav Bateman, Alan Fisher, Ricky Sacks,
Nikhil Saglani.

Football Association and Premier League:

Andy Ambler, Liam Boylan, Mark Bullingham, Bill Bush,
Tommy Guthrie, Richard McDermott, Jon Sellins,
Rachel Solich.

Apologies to anyone we’ve accidentally omitted!

PHOTOGRAPHY: Most of the images in this Annual Report are from @SnapshotSpurs and we hugely appreciate him
allowing us to use his extensive gallery of superb photographs. Thank you to all those who submitted their pictures.
We are extremely grateful and will use the images on our website throughout the year, with credits.
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BROCHURE DESIGN BY HUBERT & FORD – WWW.HUBERTANDFORD.COM
PHOTOS KINDLY SUPPLIED BY SNAPSHOT SPURS
FOR MORE SPURS IMAGES FROM HOME AND AWAY,
FOLLOW SNAPSHOTSPURS ON INSTAGRAM @SNAPSHOTSPURS
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