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MESSAGE FROM THE FSA
While we might live in an
uncertain world there are, from
an FSA perspective, some things
we can still rely on - one of them
being that our member groups
will continue to fight for a
better deal for fans. And THST is
right at the very heart of that.
From the fan-led review of
football governance, to TV kickoff times, to safe standing and
more, THST has continued to shape
the FSA’s arguments, ideas and
campaigns. Your THST reps have
once again proven to be valuable
assets at a national level,
lobbying the Premier League on a
huge range of issues.
We’d like to thank THST for their
efforts during 2021 and, if you’re
not a member, we’d encourage you
to join them today.”
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ROB WHITE

sadly, our own – attempted to break away from the English
game and set up a European Super League. The scheme,
plotted for years by the main instigators, fell apart within
48 hours due to the weight of supporter opposition. It sent
a clear signal that football needed reform, and that reform
could not to be left to the clubs themselves.

Significant and challenging are the two words most
readily applied to the last year. The coronavirus
pandemic continued to dominate, presenting major
logistical challenges for football as well as every other
sector, and taking a toll on people’s health. Our thoughts
are with all those affected in whatever way by the virus.

The episode was an unqualified victory for supporter power,
but it created a chasm in the relationship between THST
and THFC. We have tried to work through that, maintaining
a balance between the pragmatic approach that has always
served us well while ensuring engagement is both genuine
and has the confidence of supporters.

There were three significant developments for supporters.
The first was the publication of the Fan-Led Review into
football governance in November 2021. While there is much
to be done to ensure the recommendations are properly
implemented, the review establishes an important principle.
It says that fans should, and must, be given a say in how
our clubs are run. It is something we at the Trust have
argued for years, and it is the reason why THST exists. The
publication of the review ends the argument about whether
or not fans should have influence, and firmly moves on to
looking at how that influence can best be delivered.

Some have questioned whether we took too hard a line with
the Club, so it is important that we make clear why we took
the action we did, and where that leaves us. We do this not
to reopen old arguments, but to achieve clarity about how
we move forward.
As one of the most organised fan groups in the country,
we had been formally asking questions about the Super
League rumours at board-to-board meetings for some time.

The review had been promised by the government at the
last election, but it was another victory for fan power that
gave it fresh impetus. In April, six English clubs – including,
4

01 INTRODUCTION
There can be no doubt
that campaigning by
organised supporter
groups gets results.
And that much can
be achieved when
supporters and clubs
work together.”
The Club told us it would not discuss hypotheticals and that
it was aware of fan sentiment.
When the Club announced it had made the decision to join
the proposed Super League it was clear discussions had
been anything but hypothetical, and that the fan sentiment
we had articulated had not been taken into consideration.
This left us in a difficult position for a number of reasons.
•	Our pragmatic approach of arguing that there was value
in meeting and properly discussing issues with THFC’s
Board was seriously undermined when it became clear
that what we had been told was not what had happened.
•	The decisions taken by THFC’s Board left the Club facing
possible sanctions including points deductions, transfer
bans, expulsion from competition and heavy fines.
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that would allow fans to stand during games. That support
translated into the provision of integrated rail seating in home
and away sections at our new stadium, future-proofing the
ground for potential change. This meant THFC could be
an early-adopter when the Sports Ground Safety Authority
invited licence applications for so-called safe standing areas,
a status the Club has held since January 2022.

The combination of the undermining of the basis of our
relationship and the need to distance the Club itself from
the consequences of decisions taken by its Board left
us with little choice but to call for the Executive Board’s
resignation. We did so with deep regret.

There can be no doubt that campaigning by organised
supporter groups gets results. And that much can be
achieved when supporters and clubs work together. The
recommendations in the Fan-Led Review provide new
challenges and opportunities that we must all work hard to
make the most of. For clubs, the challenge is to recognise
that independent supporter voices have a part to play in the
way the business is run, and for supporter organisations the
challenge is to ensure we can deliver on the opportunities
that have been opened for us.

We are currently discussing a new structure for fan
engagement with the Club, one that embraces the spirit and
the letter of the review, and which improves on what we had
in the past.
The third significant development of 2021 was securing the
right to stand while watching a top-flight football match.
Fan organisations have been campaigning for this for over
30 years. We made it a priority when the Trust relaunched
nine years ago and persuaded the Club to support changes
5

01 INTRODUCTION
We’re sad to see two long-serving THST Board members
stepping down from our Board at the 2022 AGM.
Kevin Fitzgerald joined the Board seven years ago, and has
worked on projects around policing and safety, community
and charity. Kev founded the ‘Cycle on You Spurs’ team
of riders in 2016 and established their participation in
the annual charity bike ride from London to Amsterdam,
generating vital funds for Prostate Cancer UK. The team
has raised over £149,000 to date and increased awareness
of the disease amongst the Spurs fan base, with Kev once
memorably taking the message pitch side during a half-time
interview with Paul Coyte. Kev’s been an enthusiastic and
good-humoured Board member and has frequently drawn
on his experience as a lecturer and trade unionist to provide
wise counsel.
Pete Haine joined the THST Board in 2017 and is our
current Trust Secretary. He’s also made a huge contribution
to our charity and community work, particularly the
foodbanks initiative over the last few years. A former civil
servant, Pete had the thankless task of answering our
frequent questions on various technicalities and around
rules, and for keeping bureaucracy in order with both
the FSA and FCA. He represented the Trust regularly at
Business and Community Liaison Group meetings and
set up a fundraising scheme dealing with donations of
programmes. Pete’s pragmatic approach and good humour
have been valuable assets.
Kevin and Pete will be missed when they step down at
the AGM, and we wish them every success in their next
chapters. And, of course, we hope to continue to enjoy their
company on match days.
©

A final thank you goes, as always, to our members. We have
more people than ever in membership, and we’ve been
gratified at the support we’ve received over a difficult year.
It means a lot.

SNAPSHOTSPURS

This will, for THST, inevitably mean we need to rethink
some of what we do and ensure any new Supporter Board
has the skill and ability to do its job properly. But we will
maintain a constructive approach that recognises it is
always better to be having the conversation, however
difficult. We’ve come under pressure at times to take more
of a protest stance, especially by those advocating a ‘Levy
out, ENIC out’ line. We’re not a protest group, and our
experience is that the majority of fans do not want to be in
permanent opposition to their club. Our job is to make sure
the fan perspective is heard and to secure positive benefits
for fans through practical measures. Calling for chairmen
or owners to ‘go’ is just a gesture unless it is backed by
practical proposals about what comes next.

It is 21 years since the Trust was formed when a number
of independent fan organisations came together. Much has
changed in that time, and there have been ups and downs,
but the efforts of all who have been involved over the years
have helped us get to where we are. We’re going to celebrate
our 21st birthday by working harder than ever, and hopefully
by raising a glass with our members in the summer.
As we look ahead to what could be a momentous year, we’d
like to re-emphasise the message that has emerged from
the last 12 months. Fans have a voice, and a right to use it,
and when we do, we can achieve anything. Remember that
in the coming months, encourage more people to join the
Trust, and, as always, COYS!

THST remains the largest, most broadly-based
independent supporter organisation at Spurs, and
membership continues to grow steadily. We remain ready
to work alongside anyone prepared to put the effort in and
to be constructive.

THST Board
February 2022
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Overall membership of the Trust has grown by 18% during
the financial year, with over 60 supporters’ clubs from the
UK and across the world now registered and in excess of
26,000 members across all categories.

SNAPSHOTSPURS

We urge as many of you as possible to renew your
membership by direct debit: the more that do so the more
resource is freed up for other work. We know there is
greater support for the Trust’s work than our membership
figures show, and we value all the support we receive.

Retaining and ultimately growing our membership base
continues to be one of our most important strategic
objectives as this provides the Trust with the platform to
achieve even more for our members.

The fact remains that the more members we have, the
stronger our voice will be.
We urge all Associate Members to upgrade to Full
Membership, and members of affiliated Supporters Clubs
to sign up as individual members. If each member signs
up one new member, we double in size. If each one of
those new members signs up one new member, our
growth really takes off. Please do talk to your fellow fans,
get them to look at our website and follow us on social
media so they can see what we do.

Despite the challenges faced in the current environment,
the Trust continues to work to achieve the very best for
our members. Having a strong, credible and representative
Supporters’ Trust is vital to ensure a positive influence on
the direction of our Club.
Our membership platform allows members to manage
their own accounts and we continue to see a growing
number of Associate Members upgrading to Full
Membership. The direct debit option has been utilised by
a significant proportion of our members and continues to
be a popular way to ensure continuity of Full Membership.

We really value feedback on ways we can improve the
service we offer.
Your ongoing support is greatly appreciated. Thank you.
7

03 FINANCES
This year we also invested heavily in our work
around the government’s Fan-Led Review, given
the fundamental importance of that work.”
The Trust’s financial performance in the year to 31
August 2021 was extremely positive, reflecting the
significant growth in membership numbers during
the period.

our website upkeep, administrative costs and donations.
This year we also invested heavily in our work around the
government’s Fan-Led Review of football governance,
given the fundamental importance of that work.

Income doubled year-on-year, increasing to £18,535 and
after deducting operating expenditure of £4,243 produced
a surplus in the year of £14,293. The income of the Trust
consists almost entirely of membership fees, although we
are also very appreciative of the kind donations we receive.
Operating expenditure was lower than the prior year as
2020 included a significant donation to the Meals for the
NHS appeal.

The Trust made donations in the year totalling £462,
beneficiaries being Studio 306 Collective and a Christmas
appeal run by Haringey Children’s Services. The balance
sheet of the Trust (the gauge of financial health) was
significantly strengthened in the year as a result of the high
income, with cash reserves standing at £35,771. Overall,
the financials reported by the Trust for the year ending
August 2021 are extremely positive, our best on record, and
demonstrate the financial stability that the Trust continues
to deliver.

The operating costs that were incurred primarily relate to

©
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04 COMMUNICATIONS
AGM 2021

MEETINGS WITH THE BOARD OF THFC

Our first-ever online AGM took place on the evening of
Tuesday 16 February 2021. We were forced to take the
virtual route as a result of pandemic restrictions, but the
format also gave members who would normally find it
difficult to attend in person the chance to participate, and
we were delighted with the extremely healthy turnout. The
following resolutions were carried.

There have been no formal Board-to-Board meetings this
year in the wake of the European Super League episode,
with our last formal meeting with the Executive Board of
THFC taking place on 1 December 2020. Much of this year
has been spent looking at ways to build a new structure.
Relationships have been strained, but we have continued
to meet with senior Board representatives to address future
governance issues and some more general matters. Our
day-to-day working relationship with senior department
heads continues after a brief hiatus.

Resolution 3:	That existing Board member Martin Buhagiar
be re-appointed to the Board of THST
Resolution 4:	That existing Board member Martin Cloake
be re-appointed to the Board of THST
Resolution 5:	That existing Board member Michael Green
be re-appointed to the Board of THST

We’re pleased to report that latest developments, coming
in the wake of the Fan-Led Review recommendations, are
more positive and look forward to a revitalised, constructive
and effective relationship over the coming year.

Resolution 6:	That the appointment of Stephen Cavalier
to the Board of THST be approved

END OF SEASON SURVEY 2021

After pausing our annual survey last year because of the
pandemic, we were keener than ever to gauge fan feeling,
and you were keener than ever to give it. This year’s survey
saw 8,358 fans respond; the largest number ever.

Resolution 7:	That the need for auditors be disapplied for
accounts ending 31 August 2021
Following the 2021 AGM, the THST Board consisted of
Anthoulla Achilleos, Adam Bailey, Martin Buhagiar, Stephen
Cavalier, Martin Cloake, Kevin Fitzgerald, Michael Green,
Pete Haine, Katrina Law, Rachel Martin and Rob White.

The survey is open to every Spurs fan to complete. So
we get the views not only of Trust members, but of nonmembers, fans who live overseas, match-going and
non-match-going fans, season ticket holders and casual
attenders. This helps make the survey the largest, most
broadly-spread, independent measure of supporter opinion
at Spurs.

THST BOARD MEETINGS

Full board meetings took place via Zoom video
conferencing on 25 February, 27 May, 1 August
and 22 November 2021, and on 24 January 2022.

This year’s survey, perhaps unsurprisingly, revealed very
heavy criticism of the Club Board, alongside a wealth of
other information. The full results are available on our
website. As always, we share the findings with the Club,
who chose not to formally respond this year.

MEMBERS’ MEETINGS AND EVENTS

Pandemic restrictions meant we couldn’t organise as many
meetings as we wanted to. A notable new departure was
the virtual format of the emergency members’ meeting
we called on 23 April in the wake of the European Super
League crisis. It was the largest meeting we have ever held,
and many members took the opportunity to ask questions
and make contributions.

NEWSLETTERS

Our written newsletters can be found online in the THST
News section of our website. They remain our major means
of communication with our members. They are detailed
so that fans can refer back to them and understand the
reasons we work in the way we do, and why we take certain
positions. Many of the questions we receive about our work
and about particular policies can be answered by reading
the monthly newsletter, and we’d urge everyone to do so.

We know virtual meetings make it easier for a greater
number of people to attend, but we also know people value
face-to-face meetings in a single location. We currently
don’t have the technical infrastructure to conduct hybrid
meetings, but one of our challenges for the next year is
to work out ways to meet with and involve more of our
growing membership.

VODCASTS

After a strong start, pressure of work meant our regular video
podcast was put on pause halfway through the year. We’re
keen to restart these and we’re currently exploring ways to
do so more efficiently and effectively. Watch this space!
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04 COMMUNICATIONS
FORUM

The THST Forum is a resource we offer to all full paying
and Life members and it can be found on the THST
website. This is an arena for Full Members to discuss
areas of interest and concern, and THST Board members
regularly post and answer questions. All areas of the Trust’s
work are covered including ticketing, community, the safe
return of fans to matches, Trust and Club meetings, social
events and much more.

We’re indebted to a
number of the leading
Spurs community podcasts
for regularly giving us
time to explain what we do
and why we do it.”

The Forum is also a good place for Full Members to ask
THST Board members questions, and to ensure that we are
aware of the off-field issues uppermost in your minds.

SOCIAL MEDIA

We now have over 58,000 followers on Twitter and over
7,000 on Facebook. Both channels remain transmit only
and we’d urge anyone with questions to send them by
email to info@thstofficial.com. We simply don’t have the
time to engage in long discussions on social media, and
we don’t respond to abuse or false assertions. Abuse will
be reported. Just 45 accounts are blocked, the majority
of those from abusive fans of other clubs. There’s been a
noticeable increase in people countering some of the lies
and abuse directed our way, so thank you to everyone who
has backed us.

MEDIA RELATIONS

Our network of contacts with the media remains strong and
is growing. We are established as the go-to point for Spurs
supporter comment, and we are increasingly frequently
contacted for comment on national and international issues.
This was especially valuable in the wake of the European
Super League crisis, and that issue and the subsequent
Fan-Led Review into football governance has led to the
heaviest media workload we’ve had in years, across TV,
radio and print. We try to deal fairly with the media at all
times, and we believe that approach pays off. We’re also
indebted to a number of the leading Spurs community
podcasts for regularly giving us the time to explain what we
do and why we do it.

WEBSITE

Our website at www.thstofficial.com is the public face of
the Trust. All our newsletters are in the THST News section
of the site, along with other announcements, statements
and stories about our work. There’s a dedicated page for
the Cycle On You Spurs charity bike riders, and access for
full members to our forum, which is growing steadily. We
are always looking for new imagery for the site, and we will
credit photographers.

©
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05 CAMPAIGNS
Sadly, evidence that UEFA’s move signalled a new era of
co-operation with and consideration for fans has been thin
on the ground since this meeting.

The proposals in the Fan-Led
Review, if properly enacted,
could deliver the most
significant change in English
football for years. We will
work hard to ensure the
opportunity is not missed.”

But on a more positive note, the actions of the Super
League plotters sparked the long-promised Fan-Led
Review into the governance of the English game, and the
proposals that emerged from that mean that a new Board
structure and wider club governance structure will be set
up. We are working with the Club to build that new setup;
one which we hope will avoid the mistakes of the past and
embed genuine fan consultation at the heart of our Club.

GOVERNANCE AND STRUCTURE

In the aftermath of the European Super League’s collapse,
we laid out a clear set of ideas on how we saw the way
forward. That included a six-point plan to rebuild the
current governance structure of the Club with supporter
representation at its heart, to protect the Club and to open
up greater opportunity to purchase equity in THFC.

EUROPEAN SUPER LEAGUE

The announcement that THFC had decided to join a new
European Super League prompted one of the biggest
campaigns we’ve been involved in. The THST News section
of our website carries extensive comment on events from
April onwards, and we don’t intend to repeat that here. But
we do need to summarise the themes that emerged.

We also launched the Fans and Football First campaign as
a way of popularising and building support for reform and
ensuring better fan consultation in future. We were under
some pressure to organise demonstrations, but the purpose
of those demonstrations was never clarified other than to
‘express anger’. We focused instead on practical actions to
achieve practical ends.

The most encouraging aspect was the overwhelming
support for the English football pyramid and for the
principles of fair competition and competitive integrity that
was shown by fans of all the clubs concerned. Alongside
the FSA and other fan groups, we had been marshalling
arguments against rumoured proposals. In the event, the
sheer strength and scale of grassroots opposition to the
plans that were announced surprised everyone! It was
an impressive demonstration of supporter power, of fans
thinking for themselves, and it was reassuring to know
that fan organisations were, indeed, in step with the wider
fanbase.

Part of our campaigning work included producing a short
video letter to the Club, which was produced thanks to
copywriter Dan Coles and filmmaker Kevin Thomas and
their contacts, alongside Trust volunteers. It had racked
up over 250,000 views two months after its release. The
campaign gained the support of well-known Spurs fans
including cricketer Rikki Clarke, former FA chairman Lord
David Triesman, politicians David Lammy and Hilary Benn,
musicians Antony Costa and Jah Wobble, broadcaster
Paul Hawksbee, journalist Norman Giller and former BBC
political correspondent Norman Smith.

The collapse of the ESL also led to an unprecedented direct
meeting between fan reps of the so-called English Big Six
and senior UEFA executives, including the organisation’s
president Aleksander Ceferin. UEFA had previously refused
to speak directly to fan reps from individual clubs. We were
aware there was a chance this meeting was staged solely
to generate positive publicity, but we took a pragmatic
approach and tried to start some constructive dialogue.

We also handed out 10,000 leaflets about the campaign
ahead of our Premier League home tie against Aston Villa
on 19 May 2021.
The ESL crisis kick-started the Fan-Led Review into football
governance that had been promised at the last election
by the current government. The need for reform was clear,
as was the fact that football was not going to reform
itself. When the review was announced, we began work
immediately to draw up a set of proposals and to lobby for
the changes we thought were needed.

We made three main points:
1.	Having defended the principle of sporting merit being a
key factor in competition qualification, UEFA must now
re-examine its own plans to undermine that principle.
2.	Supporters oppose the further expansion of the
European game calendar.
3.	A fairer system of distributing wealth must be enacted to
strengthen the game at all levels across Europe.

We called on our membership for anyone with experience
of governance, legal or financial structures to contact us,
11
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and formed a working party consisting of those volunteers
and THST Board members Martin Cloake, Kat Law,
Stephen Cavalier, Michael Green and Rachel Martin. We
spent considerable time discussing, formulating and testing
the ideas that eventually made up our formal proposal to
the review panel.

our own working group, looking at what the proposals
meant in practical terms at our Club, and urging
fans to ask their MPs to support moves to back the
recommendations with legislation.
We’ve also had a few positive meetings with a
representative of THFC’s Executive Board and the Club’s
Supporter Liaison Officer to discuss revised proposals from
the Club. While there is still some way to go on the detail,
we believe there is a positive basis to build on.

We also worked with the FSA and experts in governance
from the national supporters’ movement, including former
fan directors, on our proposals, and looked to co-ordinate
where possible with other supporter groups. We argued
strongly that we should be selected as one of the Trusts who
presented verbal evidence to and took questions from the
panel, given our experience at THFC. The FSA agreed and
the five THST Board members attended a one-hour session
with Tracey Crouch, Dawn Airey, Danny Finkelstein and
Clarke Carlisle, amongst other members of the review panel.

The proposals in the review, if properly enacted, could deliver
the most significant change in English football for years. We
will work hard to ensure the opportunity is not missed.

SAFE STANDING

In any other year, the successful culmination of a 30-year
campaign would be the highlight. In the event, a significant
victory in securing safe standing at top-flight football
grounds was overshadowed by the Fan-Led Review’s farreaching recommendations. But make no mistake, this is a
significant victory for supporter activism.

Our full submission to the review is on our website. The
Club had put forward a set of proposals after it became
clear reform was coming, and we discussed those
proposals with a representative of the Executive Board. Our
full response is on our website, but in short we felt there
were flaws in the proposals and advised the Club not to
attempt to pre-empt the review.

Thirty years is a long time to run any campaign, and the
timespan has led many to forget that it was a campaign
at all. In September, the Sports Ground Safety Authority
announced that a change in government policy would
allow it to permit safe standing in licensed standing areas

The Club paused, and everyone waited for the review
recommendations, which were published in November.
We responded positively and immediately spoke to

©
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VISIBLE HISTORY

at Premier League and Championship clubs from 1 January
2022. The FSA, which co-ordinated campaign work,
welcomed the announcement and gave some context
about what it means.

Ever since the new stadium opened there has been growing
debate about whether or not Club history is visible enough
in the area surrounding the ground. We’ve been working
for some time on addressing that, in what has been a
challenging project. The Club has said it does not think
statues fit in with the area surrounding the stadium, and
there are mixed feelings about statues among our own
members. So we started investigating other options, finally
settling on creating a mural that celebrated a club legend,
within sight of the stadium.

THFC applied successfully to be one of the early adopters,
and in January 2022 became one of a number of clubs to
be granted a licence to operate safe standing areas. THST
reps have been working with the Club and the SAG on the
practical detail of implementation, and we’ve also linked
up with an academic who is one of the country’s leading
authorities on safe standing to gauge the reaction of fans in
those areas.

Board member Rob White led our work. We needed to find
an artist who could create the mural, find a site, secure an
agreement to use the site, get agreement from the legends
and/or their families for the project, and get the Club
onboard. And we needed to provide some funding to make
it happen.

We want to put on record our thanks to former THST Board
member Paul Head, who led our work in this area and who
organised the first presentation we made to the Club. We’d
also like to thank THFC for having the foresight to listen
to fans on this subject, and to incorporate plans for safe
standing in the new stadium.

After months of work and a few setbacks, we were finally
able to unveil the ‘King Ledley’ mural at the Tottenham
Community Sports Centre. It is, we hope, the first of a
number of highly visual representations of Club history. Rob,
who is also a local resident, is keen for these projects to
involve and inspire the local community as well as connect
with the wider fanbase. Please contact him if you have an
idea or a potential site or you can help with fundraising.

When the campaign started all those years ago, we were
told we couldn’t succeed, even that we shouldn’t succeed.
Over many years, research has been gathered, facts have
been established and a convincing case built. And, above
all, fans have kept up the momentum. It’s an example of
what can be achieved.
13
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We also want to put on record our thanks to the marvellous
MurWalls for the artwork, to Kevin Lincoln at Tottenham
Community Sports Centre, and everyone at THFC who
helped out.

Ticketing continues to be the
biggest area of day-to-day
work at the Trust.”

We hope the success of this project shows the benefits of
focussing efforts on achieving practical outcomes.

COVID-19

•	We work with the Club on practical ticketing issues
around specific games, particularly in Europe
•	We lobby for accessible pricing for cup and league
games
•	We undertake casework on behalf of individual fans
with ticketing issues
•	We work nationally on campaigns around pricing
and allocation

The pandemic was ever present through the year, and
we were in regular contact with the Club and football
authorities about the return of fans to stadiums. We took
a ‘public health first’ approach and dealt with facts rather
than rumour and supposition in an area in which a lot of
misinformation was circulating.
While the 2020/21 season closed with stadiums at limited
capacity, everyone prepared for the start of the 2021/22
season with stadiums back at full capacity. Based on the
information we had at the time, we backed the requirement
for fans to show proof of vaccination or a negative
lateral flow test before entering the ground. Our survey
found the overwhelming majority of respondents wanted
measures introduced that would minimise the chances of
transmission in the stadium.

A useful and detailed summation of the ticketing situation
as it stood at the beginning of this season can be found in
point 3 of our August newsletter.
Events in the period covered by this Annual Report have
been unprecedented. With the vast majority of the 2020/21
season played behind closed doors, much of the usual
ticketing operation was redundant. We were extremely
disappointed with the pricing for the one match where fans
were permitted to attend in some numbers, Aston Villa at
home in May 2021, and made the case firmly to the Club
at the time. The £60 price point was in stark contrast to the
rest of the division for what was considered a celebration
and a thank you to long-suffering fans after an extremely
challenging time.

We also raised the issue of worries about using public
transport to get to the stadium and asked Haringey’s Safety
Advisory Group if it would reconsider its approach to match
day parking while the COVID crisis continued. The SAG was
not prepared to do so.
We met with senior Club staff before the season began to
discuss the logistics of the return to full capacity and put
relevant information out via our website and social media
channels. We also attended meetings with the Premier
League and FSA.

COVID continues to have an impact on ticket policy,
with fans being required to sign declaration forms before
attending matches, and with proof of COVID status
accompanying match tickets at all games. Government
requirements for organisers of large sporting events have
caused significant additional work, and stress, for both
Club staff and match-going fans, and we’ve tried to keep
Trust members fully informed as to the latest requirements,
the reasoning for those requirements and with practical
advice along the way.

Throughout the pandemic it has been extremely useful to
have the advice of Anthoulla Achilleos, an NHS professional
who is also a THST Board member. Anthoulla has balanced
Trust work with shifts on the front line in ICU, and we are
extremely grateful for all her efforts.

TICKETING

We lobbied the Club to commit to opening Ticket Exchange
and Ticket Share a minimum of 48 hours before every
league game, regardless of whether the game had sold
out or not. We considered this essential to allow Season
Ticket holders and Members the opportunity to move
tickets on should they be isolating due to COVID. TEX and
Share have also opened for most Cup games as a result
of our lobbying. The exception has been games where
purchase parameters have been placed at primary sales
stage i.e. West Ham and Chelsea in the Carabao Cup,

Ticketing continues to be the busiest area of day-today work at the Trust. Our co-chair Katrina Law leads
this workstream, supported by Board member Anthoulla
Achilleos.
Our ongoing work in this area falls into a number of strands:
•	We discuss overall ticketing policies with the Club
at Board level and lobby for what we believe are fair
policies for fans
14

05 CAMPAIGNS
We continue to press
the Club to reverse its
unfair refusal to offer
concessionary pricing
on the official ticket
exchange platform.”
where members needed to have been on the Club database
before the draw was made. We are currently attempting to
work with the Club to resolve some inconsistencies in the
way Share and the Guest Ticketing system works.
We continue to press the Club to reverse its unfair
refusal to offer concessionary pricing on the official ticket
exchange platform, TEX. Until 2020, fans who qualified for
a concessionary price were able to pay that price for tickets
they purchased on TEX. But the Club now insists all tickets
on TEX are sold at full price.
The Club argues it is unable to offer concession prices
through Ticket Exchange as there would be a difference
in the price a concession supporter pays, compared
to what an adult season ticket holder would receive
to their account. The Club says that if an adult season
ticket holder listed their seat and this was purchased by
a supporter entitled to a concession, the adult season
ticket holder would then expect the full adult price and the
difference would then need to be made up by the Club.
We argue that any money lost from an adult ticket selling
at a concessionary price is more than offset by a greater
number of concessionary tickets selling at adult price. So
the Club in fact gains money.
The totals involved for a Club that has been the Premier
League’s most profitable and which has some of the
highest ticket prices in Europe are also negligible compared
to the effect on individual supporters.
We’re pleased the Club adopted a common sense and
reasonable approach to ticket refunds during the pandemic;
refunding fans unable to move their tickets on for both
home and away games if proof of a positive PCR test was
provided. We were also thankful that the Ticket Office
continued to honour sabbaticals on a case-by-case basis
should a Season Ticket holder be unable to attend games
throughout the 2021/22 season on COVID grounds.

©
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The pricing for the Europa Conference League was
welcome, particularly the group stage pack pricing, family
packs and concessions throughout the stadium. Albeit a
third-tier European competition, we were pleased by the
progressive policy and thankful our pleas for accessible
pricing hadn’t landed on deaf ears!

THST will continue to lobby for the fairest possible financial
treatment of fans affected by COVID as we close out the
2022 season.
Ticket pricing continues to be a contentious point with
THST taking a position of driving the most accessible
pricing for general admission supporters at every
opportunity. Back in 2013, THFC undertook to keep
domestic cup games out of categorisation to enable as
many fans as possible to see the team in person without
significant financial burden.

We will continue to push for a more progressive ticketpricing policy – it makes good public relations sense, and it
makes good business sense as fans may then spend more
at the stadium. Above all, it is the right thing to do. Gate
receipts now form a much smaller proportion of any club’s
income than ever, and the game has vast amounts coming
in from other sources – particularly TV which often has a
negative impact on match-going fans who pay for tickets. If
any slight reduction in income leads to smaller bonuses for
Club executives or one less Bentley in the players’ car park,
we think the game can survive.

We were delighted with the pricing for the Carabao Cup
Quarter Final v West Ham, and with the headline price for
the Semi Final against Chelsea and the FA Cup Third Round
tie v Morecambe. We were less pleased with the removal
of Senior and Young Adult concessions for the latter
two matches. Fighting for the retention of concessions
for demographics less likely to be able to afford to pay
full Adult price is a key point of principle for the Trust,
regardless of the headline price.

The biggest news in Ticketing this year was the move to
fully digital ticketing at the start of the 2021/22 season.
Along with a number of other Premier League Clubs, THFC
opted to shift to a fully digital proposition for home tickets
in August. While the move wasn’t without glitches, it’s fair
to say most teething problems are now ironing themselves
out and we’re definitely seeing a reduction in case work
around technical or practical problems.

We’ll continue to lobby for wider areas of concessions
within the Tottenham Hotspur Stadium and for the Club to
honour its commitment to price discounts for Over 65’s and
Young Adults, particularly.

©
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We have also successfully assisted several fans facing
Club bans and ticketing suspensions for a wide range
of incidents. Trust members who find themselves facing
sanctions and would like either advice, an opinion or
representation are very welcome to contact us at
info@THSTOfficial.com.

We’ll continue to push for the
biggest possible allocations
for our fans at the most
competitive prices allocated
in the fairest possible way.”

Alongside specific workstreams, Anthoulla Achilleos
monitors the pricing, allocations and ticketing points
awarded for every home and away game each season,
comparing with previous years to benchmark any price
increases or allocation reductions. This also allows us to
produce insightful data at the end of each season, and to
flag any issues with THFC on behalf of our members in
real time. We’ll continue to push for the biggest possible
allocations for our fans at the most competitive prices
allocated in the fairest possible way throughout the rest of
the 2021/22 season, and beyond.

We met with the Club in July to understand how the
move would work in practice, and communicated that to
members via regular newsletters and our Forum. We caught
up with the ticketing team again after the Manchester City
home game to identify any major issues and discuss how
those were being addressed ahead of future matches. We
were satisfied that the Ticket Office had a good handle
on what could and should be improved and, as we move
into 2022, are pleased that the process seems to be
much smoother than it was in August. Of course, nothing
is ever perfect, and we appreciate some supporters will
unfortunately experience issues with their digital tickets.
Our advice is to contact the Club as soon as possible on
ticket.office@tottenhamhotspur.com. They’ll be able to
assist and rectify any problems.

TV PICKS AND SCHEDULING

Kat Law leads on this area of work, and continues to lead
the work of the FSA’s Premier League network in pushing
for clear and early communication of televised picks, and
for the travel needs of match-going fans to be factored in
to the decision-making process. It is a constant battle, and
there is still a lot of room for improvement. The work done
over a number of years has put the requirements of matchgoing fans on the agenda, where once it was little more
than a minor consideration. But the TV companies and the
football authorities need to do much more to keep to their
deadlines, and to understand the impact of their decisions.

We continue to assist fans in trouble with the Club for
ticketing offences, offering access to both practical and
legal advice. Just before the pandemic hit, THST worked
with the Club to produce a Sanctions and Banning
Policy, with tariffs for ticketing offences. This included the
immediate removal of 50% of ticketing points for passing
on an away ticket at face value or below, and indefinite
bans and removal of all loyalty points for passing on away
tickets above face value. We were helped in that work by
FSA caseworker Amanda Jacks, to whom we extend our
thanks. The policy can be read in full on the Club website.
We retain some reservations about the appeals procedure
but have agreed to monitor the operation of the policy over
the coming months and then sit down again with the Club.

Along with fan reps from other clubs, we submitted
a statement to the DCMS in support of the Premier
League’s application to be excluded from the terms of the
Competition Act 1998 in order to allow the rollover of its
broadcasting deal. We believed it was important to provide
some level of financial stability throughout the pyramid after
the crisis caused by the pandemic, and recognised that –
whatever the arguments about how broadcast monies are
distributed – it was important that some certainty that funds
would be available was provided.

We know the casual transfer of away tickets is a bone of
great contention for the thousands of Season Ticket holders
desperately trying to increase their ticketing points totals
and are pleased that the Club is taking action against those
offering away tickets for resale on social media platforms.
The Spurs away ticket allocation system is the fairest we’ve
come across in the division in almost a decade of working
on ticketing, so it is important people play by the rules
and consider their fellow fans. We’ll continue to encourage
THFC to publicise cases where sanctions are imposed,
something we hope will build confidence in the process.

©
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We did, however, make the conditional point that granting
this exclusion would only make sense if considered against
the need for wider reform of the game. Our submission
said: “We believe the only way to truly preserve the
important cultural asset that is our national game is for
competition organisers to be given greater power over
individual clubs, and for supporters to be fully integrated
into the decision-making process at club and game level.
This integration needs, of course, to balance power with
responsibility. We believe this principle, applied across the
game, will help preserve it for future generations, and help
to make it thrive as a generator of wealth.
“Granting this exclusion order is, in our opinion, a
recognition that the business of football is unique, and that
special circumstances apply. But granting the exclusion can
only make sense if the structure is put in place to stop any
individual owner using the gains for their own benefit.”

STRUCTURED DIALOGUE

Fan reps from across the Premier League have continued
to meet regularly with senior PL staff, with issues around
the pandemic, televising of games, VAR and the Premier
League’s own governance review inevitably taking up the
bulk of discussion time. THST was represented by cochair Katrina Law at regular sessions throughout 2021.
In addition to those set piece meetings, there have been
several network-wide meetings with senior Premier League
executives on COVID-related matters, and there are good
working relationships with senior Premier League staff.
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Supporters’ Club just before the final. We concluded:
“We’ve said we understand the challenges of the unusual
times we are living in. But too many of the decisions made
around the organisation of this event lack logic or common
sense. Better could have been achieved if the competition
organisers, venue, public health bodies and government
had drawn on the willingness of supporter groups to
contribute their knowledge and assistance. Instead we are
left with an event of questionable scientific value, and in
which loyal fans will once again be treated poorly and left
open to exploitation. It’s another missed opportunity, and
another clear indication of how fans are viewed”.

CARABAO CUP FINAL

Pandemic restrictions meant the Carabao Cup Final
between Tottenham Hotspur and Manchester City went
ahead with a limited attendance after being selected as a
test event by the government as it examined how to open
up after lockdown.
Supporter reps were not consulted in advance of the
decision. This led us to raise a list of 36 of the questions
that remained unanswered as fans and the clubs
concerned tried to organise for the day. On a matter of
importance not just to football but to public health, the
public health authorities failed to engage with supporter
groups. Brent Council continued to demonstrate its failure
to function as a public service organisation by maintaining
its policy of not talking to supporter groups. And
competition organiser the English Football League stated
that fans were not “relevant stakeholders”.

VAR

VAR and how it is used continued to be a controversial
subject. THST reps attended a session with Mike Riley of
PGMOL in February where Riley explained some of the
operational issues. There’s a full account of the session in
point 4 of our February newsletter.
During the year we also promoted the FSA’s survey into
fans’ experience of VAR. Over 33,000 fans participated
in the survey, with some damning results; 95% of match
goers felt their experience was less enjoyable since the
introduction of VAR, with 94% of those who watched on TV
saying the same.

Fan concerns went largely ignored. To their credit, both
THFC and MCFC tried their hardest to get the best deal
for fans in the circumstances, and we thank them for
doing so. Supporter dissatisfaction was set out in a joint
statement issued by THST and Manchester City’s official
18
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open and honest conversations about mental health
and to encourage supporters who need them to seek
out mental health support services. A central theme of
#TerraceTalk is to also recognise the value that social
aspects of the match day routine provide to fans up and
down the country.”

In a sad sign of the times we, along with other supporter
groups, had to call out online abuse. We did this by
regularly posting on our social media channels and in our
communications, and working with the FSA and others
to get the owners of social media platforms to take the
issue seriously and do something about it. Board member
Stephen Cavalier has co-ordinated work in this area.

We initiated discussions with the Club and the Foundation
for an on-line forum event on mental health and for a
match day drop-in centre for those seeking support. It
hasn’t been possible to finalise either of these.

Little effective action has been taken by the platform
owners so far, so we have had to encourage everyone to
challenge and counter abuse when they see it. And we’ve
also followed the progress of the Online Safety Bill with
interest.

We also started work with Andy’s Man Club to raise
awareness of the charity’s efforts and have provided
help with its aim of setting up a weekly club venue in the
borough.

There are two very basic rules that should make it easy to
establish what is right and what is not. The first is don’t say
anything on social media you wouldn’t say to someone’s
face. The second is don’t be a bigot. It’s not complicated.

BOBBY BUCKLE

The campaign to secure a Blue Plaque on the front of The
White Cottage, No. 7 White Hart Lane, to mark the fact
that former Spurs captain and founding member Bobby
Buckle was born there, continues to have our support.
Board member Rob White is responsible for liaising with
the campaign, and details of how to support it can be
found on the campaign website. Progress has been held
up this year because of the pandemic.

TERRACE TALK AND MENTAL HEALTH INITIATIVES

We backed the FSA’s fan-led mental health campaign
Terrace Talk, with THST Board members Anthoulla
Achilleos and Kevin Fitzgerald leading our work. Anthoulla
and Kevin attended a launch seminar on 24 February 2021.
The FSA said: “The aim of the campaign is to encourage
19
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legal advice from specialists in football law and supporter
issues if required.

We continue to help individual fans with a range of issues
including ticketing, match day experience and access.
Details of individual cases are confidential, but we respond
to every email we receive and always try to offer best
advice and support, where possible. We have access to

Any THST member in need of advice or assistance should
email us at info@THSTOfficial.com.
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07 POLICING AND SAFETY
Domestic games

Haringey Safety Advisory Group

With fans back in stadiums, meetings with the police and
Club safety officials ahead of games where there may be
a higher level of tension than usual have resumed, with
meetings held before the games against West Ham and
Chelsea in the Carabao Cup, Arsenal at home and Leeds
United away in the League. These meetings provide a
good chance to clarify communications and to ensure
the fan viewpoint is represented.

Martin Cloake continues to represent supporters on the
local authority’s SAG, with Stephen Cavalier shadowing.
The role of the SAG is explained in this link and Haringey
remains one of the few SAG’s on which supporters have
formal representation.

©
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08 ATMOSPHERE
These discussions can be useful to make the bigger picture
clear, but in the end the atmosphere in the ground relies
on two things – the effort fans are prepared to make, and
the performance of the team on the pitch. We remain ready
to help facilitate any initiatives fans want to get involved
in, but people need to step up if flag and tifo displays are
going to be organised. We’re also conscious of the need
to make sure any initiative is organic rather than overorchestrated.

We remain ready to help facilitate
any initiatives fans want to get
involved in, but people need to
step up if flag and tifo displays
are going to be organised.”

We’ve seen the view expressed that the Trust has refused
to get involved with atmosphere initiatives. This simply
isn’t true. What we’re not going to do is pretend we know
better than everyone else and impose something that isn’t
genuine. If people want to make the effort, we’ll help.

Co-chair Kat Law attended a meeting with THFC
SLO Levi Harris, Club staff and around 15 fans who
had contacted the Club or Trust asking to discuss
atmosphere initiatives. There’s a full report of the
meeting in our July newsletter.

There has been a noticeable improvement in atmosphere as
Antonio Conte has begun to make his presence felt. That’s
down to fans getting behind the team without being told to
or organised by us, or anyone else.

©
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The Antwerp Arms

ANTWERP ARMS

We have continued to support and promote donations
of food and money to the Tottenham and North Enfield
Foodbanks during the year through the text giving service
in conjunction with THFC and the Tottenham Hotspur
Foundation, and encouraging fans to donate much needed
food items on weekend matchdays at the Tottenham
Foodbank van parked at the Tottenham Community Sports
Centre or at a drop off point in the N17 Arena. It was a
disappointment that the arrangements for the Rennes
Europa Conference League game, set to be a major
fundraiser for the foodbanks, fell by the wayside when the
match was cancelled.

Board members Pete Haine and Kevin Fitzgerald were our
main points of contact with community pub The Antwerp
Arms throughout 2021. It’s faced tough times because
of the pandemic, and we plan to resume holding events
there in the near future as things open up. We were able
to offer Trust members a discount deal on food and drink
at the pub this year, which we are hopeful will continue
throughout 2022.

Tottenham and North Enfield Foodbanks

Pete Haine continued to lead our work as efforts were
stepped up to meet the demands of the growing food
crisis many people are experiencing.

This is an area where the Trust and Club work well
together for a vital cause, and we’ll continue to do so as
long as the need is there.
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PCUK

STUDIO 306 COLLECTIVE

Studio 306 Collective remains our local nominated charity,
and we’ve continued to support and publicise their work.

To date, the Cycle On
You Spurs team has
raised over £37,000 in
fundraising donations
for the June 2022 ride,
bringing the grand
total since forming in
2016 to £149,000.”

Studio 306 is a group of skilled arts and craft practitioners,
who have come together to form an exciting community
enterprise. Specialising in designing high-quality ceramics,
jewellery, sewing craft and screen-printed products, the aim
of the studio is to empower disadvantaged local individuals
by offering a creative space for those who are recovering
from mental illness. Here they can rediscover forgotten
skills, develop new ones and boost their confidence within
a working environment.
Studio 306 Collective CIC is a not-for-profit organisation,
so every penny made from the sale of their products goes
back into supporting the project.
Despite the pandemic once again leading to the
cancellation of our Studio 306 Charity Spurs Pub Quiz,
we have been pleased to donate £1,374 to the Collective
during the year comprising our annual donation plus
proceeds from the sales of old Spurs programmes.

PCUK FOOTBALL TO AMSTERDAM 2021/22

Our annual charity cycle ride could not go ahead because
of the pandemic, but Kevin Fitzgerald and the team have
remained ready to spring into action as soon as it’s possible
to resume the event. There will be a ride this summer, so
please see the Cycle On You Spurs page on our website for
information on registering for the ride or donating to the team.

Please visit Studio 306’s website for further details of what
they do and how you can help.

DONATIONS

To date, the Cycle On You Spurs team has raised over
£37,000 in fundraising donations for the June 2022 ride,
bringing the grand total since forming in 2016 to just over
£149,000.

Many thanks to all of our generous benefactors who
have donated items to assist our fundraising for our
charitable partners. To date, over £2,000 has been raised
for good causes.
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11 EXTERNAL ORGANISATIONS
FOOTBALL SUPPORTERS’ ASSOCIATION

MET POLICE INDEPENDENT ADVISORY GROUP

We remain one of the most active fan groups on the
national stage, contributing to a range of work and
maintaining regular contact with FSA staff and officials
and other fan groups. THST reps attended regular virtual
Premier League Network meetings throughout 2021.

The IAG did not meet this year, partly due to the pandemic
and partly due to the group’s new policing lead expressing
doubts about the value of the meetings. It’s sad that the
hard work put into establishing the group by now-retired
officer Dave Hines has been so quickly undermined, and
supporter reps are trying to revive the group. But if one
participant can effectively close a forum down because it
doesn’t always see things their way, there’s a structural
issue that needs addressing.

Our activity meant that we were one of the fan groups
selected to give verbal evidence to the Fan-Led Review panel.
Martin Cloake, Kat Law, Stephen Cavalier, Rachel Martin and
Michael Green attended the hour-long session, explaining
THST’s views and taking questions from the panel.

This, together with the frequently unhelpful and ill-informed
comments of the national policing lead, raise worries
about a regression in the attitudes of some senior police
officers towards football fans – something that has also
been remarked upon by a number of respected experts in
the field. This is a great shame, because relations on the
ground between fan reps and officers working at club level
remain positive.

Kat Law stepped down as one of the three elected Premier
League Network reps after three years, partly to free up
more time to focus on THST work and partly to let new
reps step up. She continues to lead the workstream on
broadcast coverage. Martin Cloake, Pete Haine and
Stephen Cavalier also attended meetings.
We publicised and encouraged fans to take part in a
number of FSA surveys, including on VAR and women at
the match.

THFC SUPPORTER GROUPS

We work with official Spurs fan groups the Proud Lilywhites
and SpursAbility whenever possible, and maintain contact
with a number of grassroots supporter initiatives around
atmosphere. This year we spent some time working
on issues specifically affecting COVID status and fans
with disabilities in the run-up to the Carabao Cup Final,
and worked with both groups to ensure the governance
proposals we suggested reflected the needs of a diverse
fan base.

FOOTBALL SUPPORTERS EUROPE

FSE continues to provide valuable advice and support
on pan-European issues. The organisation facilitated the
meeting between fan reps from the six English ESL rebel
clubs and senior UEFA executives, and continues to deal
with the extremely difficult challenge of getting UEFA to
communicate properly and take fans into account when
making decisions.

We are also in touch with members of the Spurs Women’s
supporter group and continue to offer our assistance and
experience whenever needed as the women’s game goes
from strength to strength.

We also worked with FSE to challenge some of the most
restrictive regulations ever imposed on our travelling fans
when we visited Rennes. THST, FSE and THFC worked
successfully together to secure a better deal for our fans.

NON-LEAGUE NEIGHBOURS

THST Board members Rachel Martin and Anthoulla Achilleos
attended a number of meetings of FSE’s F+ Collective, which
discusses issues around women in the game.

In line with our approach of helping our non-league
neighbours where we can when asked, we continue to
publicise games at Wingate & Finchley FC and Enfield Town
FC at their request.

We continued to encourage travelling fans to fill in FSE’s
away fans survey after attending games.
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12 OTHER
CATERING

Board member Rachel Martin leads our work in this area,
maintaining contact with Club catering leads and ensuring
they are aware of the findings of our regular catering
surveys.
We continue to work closely with the Catering Team at
THFC to ensure that Spurs supporters are at the heart
of the choices and decisions made. We survey members
so that we can give informed feedback and while general
themes are discussed in meetings with the Head of
Catering, every comment made is read and wherever
possible, addressed.
We are very grateful to all of you who took the time to
complete our surveys this season to let us know of your
experiences with the food and drink provision at the
opening matches.
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The replacement of the ‘Bottoms Up’ beer system with
‘Base Flow’ means that cups can be sourced from the
UK and also result in less spillage. There was a very wide
welcome for the new reusable beer cups which are part of
THFC’s drive to be environmentally responsible.

It’s been an extraordinary start to the season both for
Spurs, and the country as a whole. We all know from
visits to supermarkets and a rudimentary glance at
the news that there have been huge problems with the
transportation and distribution of food. This has caused
problems for the Club too and while they have mitigated
most of them, it has been a huge challenge. Similarly, it
is well reported that there have been difficulties for all
service industries regarding employing and retaining staff.
The double whammy of COVID-19 and the impact of
Brexit has created a lot of problems and it is not surprising
that this has had a detrimental effect on the catering
provision. Food prices are also escalating on a weekly
basis because of these factors and again this is placing
huge pressures on the operation.

Larger pizza ovens have been installed to meet increasing
demand.
The outdoor south podium has been open, with beer and
food stalls. Like-for-like food and beverage items offered
will be at the same price as inside the stadium. It is now
possible for South Stand ticket holders to use this at half
time and regain entry to the stadium for the second half.
What else we’ve asked for:
• A return of the Pie And Pint Deal.
• Ability to buy sandwiches and bagels (Look out
for ‘Getir’ mobile hawkers around the back of the
concourses).
• Improved information on stadium app – especially
relating to what is served where, and to support those
with dietary requirements.
• A return to the sausage roll providers used last year.

While recognising the pressures on supply chains, we
were extremely disappointed the Club chose to pass costs
on to consumers, raising prices twice in one season. We
recognise business realities, but we also recognise that
one of those realities is the need to retain custom.
Generally people were at least satisfied with the provision,
especially the drinks, the pies, sausage rolls and pizzas,
although there were notable price increases this season
which felt high and meant that more people would now
use high street outlets, particularly for food. We found
25% of respondents saying they were less likely to eat in
the stadium – the main reasons cited were price increases,
staff training, queueing and boycotting ENIC / Levy.

It has been a challenging time for everyone and some of
the national issues are likely to prevail for a while but it is
clear that the catering team are really passionate about
their work and are very open to feedback. So please keep
it coming.

Business and Community Liaison Group

The sale of craft beer has increased enormously, reflected
in the fact that the Club now has nearly 70 tanks as
opposed to the original six! In fact, of beers sold on
match days, craft and keg are almost neck and neck.
Additional cellar space is planned to further increase
storage capacity.

The Group, comprising reps from local business, residents’
groups, the Club and THST, has continued to meet
during the pandemic with regular reports published in our
newsletters. Board member Rob White and Trust Secretary
Pete Haine have represented THST at these meetings.
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13 THST BOARD MEMBERS
Pre 2021 AGM

Post 2021 AGM

Martin Cloake, Co-chair +
Katrina Law, Co-chair
Adam Bailey, Treasurer
Pete Haine, Secretary
Anthoulla Achilleos
Martin Buhagiar +
Kevin Fitzgerald
Michael Green +
Rachel Martin
Rob White

Martin Cloake, Co-chair
Katrina Law, Co-chair
Adam Bailey, Treasurer
Pete Haine, Secretary
Anthoulla Achilleos
Martin Buhagiar
Stephen Cavalier
Kevin Fitzgerald
Michael Green
Rachel Martin
Rob White

+ Stood for re-appointment at 2021 AGM

14 Contact Us
We are always available to answer questions or help advise
our members. Each Board member can be reached via
email by using FirstName.LastName@THSTOfficial.com

We can also be found on Twitter @THSTOfficial

There is also a general email address of
info@THSTOfficial.com should you be
unsure who’s best placed to answer your query.

Our registered address is
THST
Box 67
Enterprise House
86 Bancroft
Hitchin
Hertfordshire
SG5 1NQ

And on facebook at www.facebook.com/THSTOfficial

For any membership or finance questions, please contact
treasurer@THSTOfficial.com
Our website address is www.THSTOfficial.com
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15 THANK YOU
We’ve mentioned how important networks, working relationships, peer group and professional support is to the
effective running of the Trust. The following have contributed to THST over the past year, for which our sincere thanks.

Professional services (pro bono):

Press and Media:

Tony Bolden, Greg Campbell, Dan Cole, Steve Davies,
Theo Delaney, Ken Dytor, Tristan Foot, Justin Ford,
Gary Green and the team at CMS, Tom Knox, Luke
Lasenby, Gervase MacGregor, Eddie Mills, Tom Mitchell,
Brendan Morgan, Anthony Morkos, MurWalls,
Laura Oakley, Robin Osterley, Craig Smith, Alan Spiers,
Kevin Thomas, David Triesman, Opal Turner,
Charlie Whelan

Michael Bridge, Gerry Cox, MIguel Delaney,
Charlie Eccleshare, Tony Evans, Patrick Gearey,
Nick Godwin, Alisdair Gold, Gary Jacob, Dan Kilpatrick,
Matt Law, Matt Slater, Seb Stafford-Bloor

Supporters movement:

Ashley Brown, Michael Brunskill, Malcolm Clarke,
Deborah Dilworth, Tom Greatrex, Jane Hughes,
Amanda Jacks, Kev Miles, Harpreet Robertson,
Dave Rose, Liam Thompson, Anwar Uddin and
members of fellow Trust Boards nationally

Podcasters and bloggers:

Flav Bateman, Chris Cowlin, Richard Cracknell,
Alan Fisher, Mike Leigh, Lee McQueen, Ricky Sacks,
Spurs News, The Fighting Cock, The Last Word on Spurs,
The Spurs Show, The Cheese Room podcast

Donations (financial and memorabilia):

Michael Carr, Chris Gilbert, Paul Grant, Frank Gray,
Bill Jennings

Premier League:

Apologies to anyone we’ve accidentally omitted!

Bill Bush, Tommy Guthrie, Ash Lord, Helen McNamara

Tottenham Hotspur Football Club:

Jon Babbs, Elaine Banks, Donna-Maria Cullen,
Anne-Marie Dargan, Beth Demery, Levi Harris,
David Knowles, Dayne Matthieu, Ali Minto, Ian Murphy,
Andy O’Sullivan, Jon Rayner, Richard Serra, Dean Smith,
Zoe Smith, Tony Stevens, Jonathan Turner,
Tiggy Thompson, Eileen Williams
PHOTOGRAPHY: Images in this Annual Report are kindly supplied by @SnapshotSpurs and Rob White (@robawhite)
and we hugely appreciate them allowing us to use their extensive galleries of superb photographs.
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ROB WHITE

BROCHURE DESIGN BY HUBERT & FORD – WWW.HUBERTANDFORD.COM
FOR MORE SPURS IMAGES FROM HOME AND AWAY,
FOLLOW SNAPSHOTSPURS ON INSTAGRAM @SNAPSHOTSPURS
ROB WHITE PHOTOS OF SPURS & MORE CAN BE FOUND ON INSTAGRAM @ROBAWHITE
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